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The Star has been a part of Malaysians’ lives for 
over four decades. Our vision - to be a leading 
and innovative media group with various touch 
points to connect with the people - continues 
to be the driving force behind our commitment 
to offer better products and services to you, our 
customers. 

As the leading English daily read by over 
1.5 million Malaysians, the years, we have 
progressively grown into the realm of broadcast 
and digital media.  

To complement the content development and 
media platforms we have ventured into, The Star 
continues to play a pioneering role in bringing 
events and exhibitions to the Malaysian audience 
(Star Events, Cityneon & CNM Events) while at 
the same time investing in talent development 
through our leadership development arm 
(Leaderonomics Sdn Bhd). CNM Events owns and 
manages the successful and popular Perfect Livin 
exhibitions. 

As The Star enters its fi fth decade, we remain 
steadfast in our commitment to bring to you 
content that drives action. And to tell stories that 
must be told, because they have the power to 
inspire.

MILESTONES - Through The Decades

1971-1980
• Star Publications was founded, with its HQ 

in Weld Quay, Penang.
• The Star, a provincial tabloid, hit the 

newsstands for the fi rst time in the 
north. The Star graduated from a regional 
newspaper to a national daily. 

1981 – 1990
• Star Publications moved its HQ to Brickfi elds, 

KL and later to Section 13, Petaling Jaya.
• Star Publications began publishing a series 

of Magazines – Kuntum, Shang Hai, Galaxie 
and Flavours. 

1991 – 2000
• The Star Online was launched
• Star publications was listed on the main 

board of the Kuala Lumpur Stock Exchange
• The Star became a member of the Asia News 

Network (ANN)
• Star Publications relocated its HQ to Menara 

Star, Section 16, Petaling Jaya. 

CORPORATE PROFILE
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2001 – 2010
• Star Media Hub in Shah Alam and Star 

Northern Hub in Bayan Lepas, Penang began 
operations.

• The Asian Centre for Media Studies Sdn Bhd 
(ACMS) was established

• Star Publications acquired Star RFM Sdn Bhd 
(Red FM and 988) and Rimakmur Sdn Bhd 
(Suria FM) radio stations. 

• The Star e-paper became a reality
• The Star introduced SMS News Alerts and a 

podcasting service for mobile users. 
• The Star launched Bahasa Malaysia news 

channel mStar.  
• ACMS and The Star launched the Global 

Malaysians Network
• The Star Mobile News Services and Mobile 

portal were launched. 
• The Star Sarawak was launched, and 

printing of the newspaper began in Kuching, 
Sarawak. 

2011 - Present
• The Star’s iPad application was launched
• The Star Publications offi ce in Ipoh moved 

into their new double-storey address in 
May. 

• The Star celebrates 40 years of inspiring 
people.

• The Star ventures into TV with Life Inspired 
(LiTV), a high-defi nition (HD) pan-regional 
lifestyle TV channel, which is available 24 
hours on Channel 728 Astro Beyond.

• The Star received the Silver award (Media & 
Entertainment category) at the Putra Brand 
Awards for 3 consecutive years (2010-2012). 

• The Star launched iSnap, with augmented 
reality features, enabling readers to interact 
with advertisements and articles. 

• The Star ePaper was re-launched with fresh, 
new and current features, giving readers 
more ways to enjoy The Star newspaper.

• The Star acquired a majority stake in 
publisher Red Tomato Media Sdn Bhd. 

 Red Tomato is a free Chinese weekly tabloid 
distributed nationwide. The acquisition 
expands Star Publications’ footprint in 
the media industry and complements its 
portfolio of media entities. It is also the 
group’s fi rst venture into the free newspaper 
model. 

• The Star’s new English radio station 
 Capital FM was launched on the airwaves 

with a new identity and personality, targeted 
predominantly at women.

Digital Radio

Magazines

Leadership Development

TV

Newspaper

STAR MEDIA GROUP

Events
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Friday 21 December 2012

thestar.com.my/lifestyle

BRATS

Bobbing to the beat >8

R.AGE

Get Personal: Vincent

Paul Yong >10

Spotlight

End of the reel >18

Arts

A time to reach out >20

No
regrets

What’s the one thing you’d do if you

survived the ‘end of the world’ today? >2

R.AGE (every Friday) is dedicated to 
teenagers and university students. It 
features typical college issues (eg  “Why 
can’t I get a date?”) and covers youthful 
interests like bands, fashion, shopping 
and football. 

Saturday 26 May 2012

thestar.com.my/lifestyle

exhibits
www.eve

nt-marke
ting.com

Star

Outdoors

A taste of

MotoGP >8

Pets

No dangerous

breeds, please >15

Travel

The oldies

of Okinawa >18

Ph
ot

o
co

ur
te

sy
of

O
N

E
FC

The sport of mixed

martial arts and

caged fighting have

become more

popular than boxing

in some ways. But

how will it fare here

on our shores? >2

Rage
in the
cage

Star2 on Saturday  Love exploring the 
rugged plains of a far-off somewhere? 
Find out exciting destinations, great 
honeymoon spots, quaint lodges with 
fun things to do and outdoor activities 
with Star2 on Saturday. Hobbies, new-
age interests and anything with a 
Saturday slant is captured in this fun 
pullout that gives you ideas for a 
great weekend outdoors. 

Sunday 6 January 2013

thestar.com.my/lifestyle

Reads

Being true to yourself >12

Rev

Honda’s hybrid hurrah >15

The
long

and short
of it

Short films are starting to appeal to

a bigger audience with young

filmmakers coming up with creative

work. >4

Raymond Ooi/THE STAR

Star2 on Sunday Love reading up on 
celebrity gossip? Get your fi x with Star2 
on Sunday. Covering fashion, news, 
gossip and profi les on celebrities, you’ll 
be ahead on the latest stars, movies, 
music and concerts. 

Monday 18 March 2013 PP1641/03/2013 (No. 19575) (031549) Peninsula RM1.20, Sabah RM1.80, Sarawak RM1.20

The 1Million Women Purple Walk 2013 celebrated the many successes of women in Malaysia. They make up 62%

of undergraduates, 30 of the nation’s 62 High Court judges and seven have been appointed as secretaries-general

of ministries. Now, the Government wants to empower women to be agents of mainstream development and

transformation via the 1Malaysia Perwani Community. > See reports on Pages 2 and 3

Move to serve all customers via

twin-airport plan
Montblanc achieves new creative heights with

latest watch collection

NATION

BN leaders
dare Kit Siang
DAP adviser challenged to

stand in any seat in Johor

in the coming general

election. >16

WORLD

Zardari’s govt
creates history
It becomes first ever to

complete a full term in

office in Pakistan’s history.

>31

iSnap this
article for a video:

AmBank chief
pledges RM1bil
Foundation to focus on

several charitable

projects including welfare

and education. >4

Saving

grace
Who can a woman really turn

to when in need? Star2 brings

two homes to light. >2

STAR2
Customer Service: 1300 88 7827

March of the
Purple Power

creative heights with

collection

Saturday 5 January 2013

biz.thestar.com.my

Power Lunch

Marina Suwendy talks

to Tag Heuer’s Vergnes

>4

News

PN17 counters hog

limelight >9

News

AirAsia Expedia

appoints new CEO >10

Features

First shopping mall for

Cyberjaya >16

BizWeekStar

Freshhope
We are not out of the woods yet but there are signs

that 2013 will be a better year.

28-page

pullout year

starter
StarBizWeek (every Saturday) carries 
scoops on market developments 
and issues affecting the Malaysian 
business fraternity. The focus 
includes entities in Bursa Malaysia, 
as well as “hidden jewels” among 
new start-ups.

BSt

automania.my (every Thursday) 
covers the latest automobile 
launches and features in the market 
as well as worldwide trends in the 
automotive industry.
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T: 03 7966 8388 F: 03 7955 3355

Do what you love
YOUR ULTIMATE CAREER

& TALENT RESOURCE

CHECK OUT THE TOP 3

overall winners of Malaysia’s 100 

Leading Graduate Employers 

2012 survey 

Pg 06-07
THREE DYNAMIC 

ASTROLITES

reveal what attracted them to 

the Astro family

Pg 11
EMOTIONAL 

INTELLIGENCE

is an important 

ingredient for success

Pg 13

PAGES 8-9

WINNERS IN THE 2012 SURVEY

MALAYSIA’S
100 LEADING 
GRADUATE EMPLOYERS

ELIMINATE 

PAIN FROM 

CHANGE

Changes at work can 

bring resistance from 

employees. However, if 

managed well, change 

can be embraced by all. 

Pg 3

myStarjob.com Career Guide, published 
online and every Saturday in The Star, 
brings the latest news on industries, 
career tips, and aspects on developing 
one’s career while also showcasing 
companies/establishments.

THE STAR & SUNDAY STAR

Thursday 7 March 2013
thestar.com.my/lifestyle

Mel’s PlaceThe sarong’slasting
impression >10

InternationalWomen’s Day
Ikal Mayangcelebrateswomen’spower >17

Bloomingsensation
designer Jonathan Liang

based in Paris — unveils
bright, cheerful collection. >2

hailand

xWeekly
Flights

BOOKNOW

PenangTicketingOffice (Mon-Fri,6am- 9pm)
6046431473

Contact yournearesttravelagent
* FlightTicket is subjectto RM75

airporttax inMalaysia andBaht400

airportTax inThailand

* Seat is subjecttoavailability*Otherterms&COnditionsApply

travelagent
* ExPenangSurchargeRM200

DIVING

Pandelela
wins a

bronze in
Beijing >58

RUGBY

Wales sha
tter Engla

nd’s

Grand Sla
mdream >45

FOOTBALL

Cardiff en
d

winless ru
n >50

Iceman st
rikes

Kimi Raikkonen was the shock

winner of the Australian Grand

Prix as he showed Lotus he

knows exactly what he is doing.

The Finnish ace — who famously

told his team to “leave me

alone, I know what I am doing”

as he masterminded his win in

Abu Dhabi last year — stunned

bookies’ favourites Red Bull to

take his 20th win. Raikkonen,

who started in seventh place,

made up two spots on his

opening lap. And the 2007

world champion comfortably

swatted away the challenge

from Fernando Alonso, who

was second and Sebastian

Vettel, who finished third. >44

Monday 18 March 2013

Sport
Del Potro

stuns Jok
er to book

Nadal fina
l clash

RESULTS &

STANDINGS

MAN UTD
1 READING 0

ASTON VILLA 3 QPR
2

SOUTHAMPTON 3 LIVERPOOL 1

STOKE
0 WEST BROM 0

SWANSEA
0 ARSENAL 2

EVERTON
2 MAN CITY 0

P W D L F A Pts

MAN UTD
29 24 2 3 69 31 74

MAN CITY 29 17 8 4 51 26 59

TOTTENHAM 29 16 6 7 51 36 54

CHELSEA
28 15 7 6 56 30 52

ARSENAL
29 14 8 7 55 32 50

EVERTON
29 12 12 5 46 35 48

LIVERPOOL 30 12 9 9 57 39 45

WEST BROM 30 13 5 12 40 38 44

SWANSEA 30 10 10 10 40 38 40

STOKE
30 7 13 10 27 35 34

FULHAM
28 8 9 11 39 44 33

WEST HAM 28 9 6 13 32 41 33

NEWCASTLE 29 9 6 14 40 50 33

NORWICH
29 7 12 10 27 45 33

SOUTHAMPTON 30 7 10 13 42 52 31

SUNDERLAND 29 7 9 13 32 41 30

ASTON VILLA 30 7 9 14 31 56 30

WIGAN
28 6 6 16 33 55 24

READING
30 5 8 17 35 57 23

QPR
30 4 11 15 26 48 23

Real strug
gle to

down

Flying start: Kimi Raikkonen celebrates after winning the Australian Grand Prix in Melbourne

yesterday. — EPA

sh >43

HOCKEY

Malaysia f
inish

second ag
ain >57

GOLF

Miyazato
surges to

four-shot
lead >46

Slim but crucial

win: Manchester

United’s Wayne

Rooney scoring via a

deflection off

Reading’s Alex Pearce

during their English

Premier League

match at Old Trafford

on Saturday. Right:

Rooney celebrates

with Robin van Persie

after the goal. United

won 1-0. — AP / EPA

Friday

8 March 2013

metrob
iz@

thes
tar.c

om.my

Engaging employees: MyCar-Ads chief operating officer Gurtej Chahal says the company utilises the human resource element in alternative platform for outdoor advertising.

Mobi
le

branding

MyCar-Ads Sdn Bhd, a local

vehicle advertising company

which provides brand owners

with car wrapping services,

has big plans to ride on the

growth of outdoor advertising

in Malaysia. >48&49

Other offerings include:

 The Star and Sunday Star have evolved over the years in its efforts to maintain 
its position as the leading English daily in Malaysia. Star Publications has 
made substantial investments in these past few years to upgrade its printing 
capabilities. With the introduction of state-of-the-art printing facilities in July 
2005, The Star is now able to offer more colour pages as well as creative options.

The Star comprises the Main Paper, StarBiz/ StarBizWeek and Star2. The 
Main Paper covers the latest in both local, international as well as sporting 
news, while StarBiz / StarBizWeek offers a comprehensive coverage of 
business developments, market trends, fi nancial reports and updates in the 
stock market. Star2 features lifestyle, entertainment, health, parenting, social 
etiquette, environment, fashion and many more interesting reads.

StarMetro published from Mondays to Saturdays, in Central, North, South 
& East and Sarawak editions, focuses on community-based stories as well as 

happenings in the respective regions. StarMetro Central covers Selangor, KL and 
Seremban; StarMetro North covers Penang, Perlis, Kedah, Kelantan (except 

Gua Musang) and parts of Perak (Ipoh, Sitiawan, Kampar and Tapah) and 
parts of Terengganu (K. Terengganu, Jerteh, Kampong Raja); StarMetro 

South & East covers Johor, Malacca, N. Sembilan (except Seremban), 
Pahang, parts of Kelantan (Gua Musang), parts of Perak (Teluk Intan, 

Bidor,  Sungkai, Slim River & Tanjung Malim), parts of Terengganu 
(Dungun, Kerteh, Cukai) & Sabah and StarMetro Sarawak covers 

Kuching, Sibu, Miri, Bintulu & other parts of Sarawak. 
         (Refer to the map on page 6 
            for a visual of the editions).

Thursday
Thursday 77 MarchMarch 20132013
thestar.com.my/lifestyle

thestar.com.my/lifestyle
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Customer Service: 1300 88 7827

KLIA2 terminal

80% completed

The terminal building at the new

KLIA2 low-cost airport had sur-

passed the 80% completion rate,

said Malaysia Airports Holdings Bhd

senior general manager (commer-

cial services) Faizah Khairuddin. >2

Bank Negara

maintains OPR

Bank Negara has maintained

the overnight policy rate

(OPR) at 3%, with its mon-

etary policy committee con-

sidering the current stance

to be appropriate. >4

Adidas reports

fourth-quarter loss

Adidas AG, the second-largest sport-

ing-goods maker, reported a fourth-

quarter loss after revising down

growth assumptions for the Reebok

brand and forecast 2013 profit be-

low analysts’ estimates. >14

FBM KLCI

1,650
.93

-0.91

Nikkei-225

11,96
8.08

+35.8
1

Hang Seng

22,77
1.44

-6.40

Dow Jones (06/03)

14,29
6.24

+42.4
7

FTSE 100 (06/03)

6,42
7.64

-4.31

MARK
ETM

OVEM
ENTS

DAIL
Y TO

P ACT
IVE

BURS
AMA

LAYS
IA

Coun
ter

Close
Vol(‘

00)

Patimas
0.04

609153

Ingenco
0.09

559003

Tebrau
0.975

324714

IRMGRP
0.13

284686

AGlobal
0.08

203790

TMS
0.06

172518

Big in
vesto

r in T
RX?

Abu Dhabi-based sovereign fund may invest significantly in project

By LEONG HUNG YEE

and RISEN JAYASEELAN

starbiz@thestar.com.my

PETALING JAYA: Aa
bar
Inve
stm
ent
s

PJSC
, the
Abu
Dha
bi-b
ase
d so
ver
eign

fun
d, c
oul
d b
e m
akin
g a
sign
ifica
nt

inve
stm
ent
in M
alay
sia’
s Tu
n R
aza
k

Exc
han
ge
(TR
X),

the
am
biti
ous

mu
lti-b
illio
n-ri
ngg
it p
rop
erty
dev
el-

opm
ent

pro
ject

by
1M
alay
sia

Dev
elop
me
nt
Bhd

(1M
DB)
, re
liab
le

sou
rces
told
StarB

iz.

Aab
ar,
bet
ter
kno
wn
in M

alay
sia

as
the
fun
d t
hat
bou
ght
the
25%

stak
e in

RHB
Cap
ital
Bhd

from
its

sist
er

com
pan
y
Abu

Dha
bi

Com
me
rcia
l Ba
nk
in 2
011
, is
kno
wn

inte
rna
tion
ally

for
its
hol
din
gs
in

suc
h h
igh-
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file
nam
es a
s G
erm
an

car
ma
ker

Dai
mle
r,
com
mo
diti
es

trad
er

Gle
nco
re

and
Ital
y’s

Uni
Cre
dit.

If
Aab
ar’s

inv
estm

ent
in
TRX

com
es t
o fr
uiti
on,
the
n it
wou
ld b
e a

sign
ifica
nt n
ew
fore
ign
dire
ct in
ves
t-

me
nt d
eal
for
Ma
lays
ia.

Aab
ar a
lso
has
a s
igni
fica
nt
real

esta
te f
ocu
s. T
hro
ugh
its s
ubs
idia
ry,

Aab
ar P
rop
erti
es
LLC
, th
e g
rou
p is

invo
lved

in r
eal
esta
te d
eve
lop
me
nt,

man
age
me
nt a
nd
inve
stm
ent
. It
has

a d
iver
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resi
-

den
tial
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nd
hos
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ject
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oth

in
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Dha
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ally
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Aab
ar P
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erti
es i
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nvo
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Abu

Dha
bi’s

mo
st
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stig
iou
s

dev
elop
me
nts
incl
udi
ng I
PIC
Squ
are,

Ree
m
Isla
nd,
Al
Rah
a B
eac
h a
nd

Sara
ya.

Aab
ar
Pro
per
ties

is
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ren
tly

focu
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Abu
Dha
bi’s

Visi
on 2
030
by d
eve
lop
ing
an e
xten
-

sive
ran
ge
of
pro
per
ties

pre
dom
i-
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tly
loca
ted
in A
bu D
hab
i.

Aab
ar I
nve
stm
ent
s al
so h
as a
bou
t

22%
in A
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tec,
a D
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i-ba
sed
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-

stru
ctio
n
com
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y.
Ara
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c h
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wo
rke
d
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l p
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pro
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s, in
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ing
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n

of t
he
wor
ld’s
tall
est
bui
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g, t
he

Bur
j Kh
alifa
.

Las
t Ju
ly,
Prim

e M
inis
ter
Dat
uk

Seri
Naj
ib T
un
Raz
ak
laun
che
d T
RX

as K
uala
Lum
pur
’s n
ew
fina
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l dis
-

tric
t. T
RX
has
an
ind
icat
ive
gro
ss

dev
elop
me
nt v
alue

of R
M2
6bil
.

TRX
is e
xpe
cted

to
attr
act
ove
r

250
glo
bal

com
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ies,

cre
atin
g

500
,000

jobs
dire
ctly
and
ind
irec
tly,

and
is sl
ated

to b
eco
me
a gl
oba
l ce
n-

tre
for
inte
rna
tion
al f
inan
ce,
trad
e

and
serv
ices
.

TRX
will

be
bui
lt o
n a
28.3
3-h
a

land
off
Jala
n T
un
Raz
ak
and

will

take
15
yea
rs t
o c
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plet
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MD
B

was
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d to
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e be
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wor
kin
g

wit
h th
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gula
tors

to r
eloc
ate
the

Sec
urit
ies
Com
mis
sion

and
Bur
sa

Ma
lays
ia to

TRX
.

It w
as r
epo
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t th
e fir
st p
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e
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lop
me
nt w
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h
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offe
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.

To a
ttra
ct f
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inve
stm
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into

TRX
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e G
ove
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said

tha
t
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f th
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cen
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intr
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duc
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al b
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wan
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Pro
per
ty d
eve
lop
ers
tha
t q
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for
the
TRX
pro
ject
wou
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lso
enjo
y

a 70
% in
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e ta
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n fo
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yea
rs.

Wit
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e fi
rst
pha
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f

TRX
.

Wh
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d, 1
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cts
in
the

Kua
laLu
mp
urIn
tern
atio
nal
Fina
ncia
l

Dis
tric
t o
r K
LIFD
, n
ow
kno
wn
as

TRX
.

Hen
ce,
it is
n’t
clea
r w
het
her
bot
h

Aab
ar a
ndM

uba
dala
wou
ld in
ves
t in

TRX
or j
ust
one
of t
hem
.

Petronas to beef up domestic production this year

By DANIEL KHOO

danielkhoo@thestar.com.my

KUALA LUMPUR: Pet
roli
am
Nas
ion
al

Bhd
(Pet
ron
as)
will

focu
s th
is y
ear

on
incr
eas
ing
dom
esti
c p
rod
ucti
on

afte
r p
osti
ng
a 4
5%
yea
r-on
-ye
ar

dro
p in
fou
rth-
qua
rter
net
pro
fit.

Pre
side
nt
and

chie
f e
xec
utiv
e

offi
cer
Tan
Sri
Sha
msu
l Az
har
Abb
as

said
pro
duc
tion
had
bee
n b
eefe
d u
p

dom
esti
call
y a
fter
rece
nt
maj
or o
il

find
s t
ota
llin
g 2
4 d
isco
ver
ies,
up

from
19 i
n fi
nan
cial
yea
r 20
11.

Pro
duc
tion
from

the
se d
isco
ver
ies

wer
e e
xpe
cted

to k
ick
in f
rom

the

fou
rth
qua
rter
of fi
nan
cial
yea
r 20
13,

Sha
msu
l sa
id.

He
said

the
firs
t flo
atin
g li
qui
fied

nat
ura
l ga
s (L
NG)
plan
t w
as e
xpe
ct-

ed t
o be
com
plet
ed i
n 20
15 a
fter
the

eng
inee
ring
, pro
cur
em
ent
, co
nstr
uc-

tion
and

com
mis
ion
ing

in
Jun
e

201
2.

“Th
e fl
oati
ng
LNG

will
be t
he f
irst

of i
ts k
ind
in t
he
wor
ld a
nd
it w
ill

pav
e th
e w
ay f
or f
urth
er m

one
tisa
-

tion
of s
mal
l an
d st
ran
ded
gas
field
s

thro
ugh
out

Ma
lays
ia
and

else
-

wh
ere,
” he
said
wh
en p
rese
ntin
g th
e

nat
ion
al
oil
com
pan
y’s
fina
ncia
l

resu
lts.

Pet
ron
as’
fou
rth
qua
rter
yea
r-on
-

yea
r n
et
pro
fit
ater

tax
incl
udi
ng

non
-co
ntro
llin
g i
nte
rest
s (
NPA
T)

dro
ppe
d 4
5%
to
RM
8.72
bil
from

RM
15.8
5bi
l a
lon
g w

ith
rev
enu
e

wh
ich
dec
line
d to

RM
76.7
7bil
from

RM
78.0
5bil
.

For
the
fina
ncia
l ye
ar 2
012
, NP
AT

dro
ppe
d b
y 14
% to
RM
59.0
6bil
from

RM
68.6
7bil
in t
he p
rev
iou
s fin
anc
ial

yea
r w
hile
rev
enu
e ro
se s
ligh
tly
by

abo
ut

1%
to
RM
291
bil

from

RM
288
.47b
il.

Sha
msu
l sa
id i
ts N
PAT

had
bee
n

affe
cted

by t
he c
essa
tion
of it
s So
uth

Sud
an
ope
rati
ons
wh
ich
ent
aile
d a

lost
rev
enu
e o
ppo
rtun
ity
of a
rou
nd

120
,000
bar
rels
per
day
; im
pair
me
nt

on i
ts E
gyp
t in
ves
tme
nts
and
a 10
0%

incr
eas
e in

its
con
trib
utio
n t
o t
he

ETP to

remain

catalyst for

property

sector
By LIZ LEE

lizlee@thestar.com.my

KUALA LUMPUR: T
he
Eco
nom
ic

Tra
nsfo
rma
tion

Pro
gra
mm
e (
ETP
)

will
con
tinu
e to

attr
act
bot
h lo
cal

and
fore
ign
inve
stor
inte
rest
to t
he

Ma
lays
ian

pro
per
ty
sec
tor,

said

Per
form

anc
e
Ma
nag
em
ent

and

Del
iver
y U
nit
(Pem

and
u) c
hief
exe
c-

utiv
e a
nd
Min
iste
r in

the
Prim

e

Min
iste
r’s
Dep
artm

ent
Dat
uk
Ser
i

Idri
s Ja
la.

Cat
alys
ts t
o p
ull
in
the
inve
st-

me
nts
incl
ude
the
imp
rov
ed
urb
an

pub
lic
tran
spo
rtat
ion

and
Ent
ry

Poin
t Pr
ojec
ts su
ch a
s th
eM
ass
Rap
id

Tra
nsit
(MR
T), h
e sa
id.

“Th
e pr
ope
rty
land
scap
e w
ill c
on-

tinu
e to
flou
rish
wit
h m
ore
jobs
cre-

ated
, in
crea
sed

pro
per
ty
dev
elop
-

me
nt a
nd
enh
anc
ed
gro
ss n
atio
nal

inco
me

(GN
I)
for

the
cou
ntry
,”

sha
red
Idri
s at
the
Ma
lays
ian
Ann
ual

Rea
l Es
tate
Con
ven
tion
201
3.

He
add
ed
tha
t w
hile

priv
ate

inve
stm
ent
s h
ad
trip
led
sinc
e t
he

star
t of
the
ETP
from

12.2
% in

201
1

to 2
2%
last
yea
r, th
e co
unt
ry’s
GNI

had
also

rise
n 4
9%
in t
hre
e y
ears
.

Gov
ern
me
nt r
eve
nue
also
incr
eas
ed

to
a r
eco
rd
hig
h o
f R
M2
07b
il i
n

201
2.

“I a
m c
onv
ince
d th
at t
he p
rop
erty

sect
orw
ill a
ttra
ct in
tere
stw
ithm

any

new
exc
itin
g de
velo
pm
ent
s th
at w
ill

help
exp
and
our
eco
nom
y,”
he s
aid.

On
a se
par
ate
not
e, Id
ris s
aid
tha
t

real
esta
te a
gen
ts n
eed
ed
to b
race

the
mse
lves

for
buy
ers
bec
om
ing

mo
re
sele
ctiv
e a
nd
dem
and
ing
of

cert
ain
feat
ure
s in
the
ir h
om
es.

“My
view

is th
at b
uyin
g tr
end
s ar
e

cha
ngin
g to
be m

ore
sop
hist
icat
ed,”

he
said
, “T
hos
e w
ho
win

are
tho
se

wh
o h
ave

uni
que

cus
tom
er
valu
e

pro
pos
itio
ns t
o ca
ter
to t
he d
em
and

for
cert
ain
fun
ctio
nali
ties
and

aes
-

the
tic f
eatu
res.
”

He
also

said
tha
t as

inco
me
per

cap
ita r
ose
toU
S$1
5,00
0 (R
M4
6,60
5)

by
202
0, i
t w
oul
d h
ave
a p
osit
ive

imp
act
on
the
real
esta
te b
usin
ess,

esp
ecia
lly
in c
itie
s, n
otin
g th
at b
y

the
n, 7
0%
of
the
loca
l p
opu
lati
on

wou
ld b
e in
urb
an c
ent
res.

On
oth
er m
ega
tren
ds i
n th
e pr
op-

erty
sect
or,
Idri
s s
aid
dem
and

for

city
-liv
ing
wou
ld c
ont
inu
e to
rise
in

line
wit
hde
man
d fo
rhi
gh-
rise
bui
ld-

Shamsul Azhar

(left) at the

briefing to

announce

Petronas’

results for

financial year

2012. With him

is chairman Tan

Sri Mohd Sidek

Hassan.

> TURN TO PAGE 2

> TURN TO PAGE 2
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Rich varie
ty

DINING
OUT

StarSpecialTHE STAR Thursday 8 November 2012

Embark on a culinary

adventure.

Hanging at The Library >3
Good spot for food >5

Weekend buffets at Hotel Equatorial >6

OTHERS 
StarSpecials are supplements made specifi cally for advertisers to educate and entice readers on 
their product or service and then sell. Carrying different themes like Woman’s World, Body, Mind 
& Soul, Education Guide, Homes, Parenting, Dining Out, Holiday Treats and many more, clients 
have reported great response and increased awareness after advertising in StarSpecials. Not 
surprisingly, clients come in for as many related supplements to maximise sales.

With a team of interesting and quirky writers, the StarSpecial team will set out to write a good 
story on your company’s product or service when you advertise here.

OTH

TOTAL
Image

Collage
n

has bee
n crow

ned for
the

fourth
consec

utive y
ear

as the
favour

ite bea
uty

supple
ment b

rand in

the Gu
ardian

Custom
ers’

Choice
Award

s 2012

About th
e winnin

g prod-

uct Total
Image Co

llagen

Total Im
age Col

lagen i
s

a truste
d skin s

upplem
ent

brand b
y users

for ove
r 21

years.

Total Im
age Col

lagen

contain
s pure

hydroly
sed

collage
n, whic

h allow
s fast

and eff
ective p

enetrat
ion

into th
e skin w

ithin a
short

time sp
an.

Among
the ben

efits

associa
ted wit

h takin
g

pure hy
drolyse

d collag
en

is a hea
lthy an

d youth
ful

appear
ance as

well as
more

radiant
skin.

For all
men an

d wom
en

out the
re, it’s n

ever to
o late

to start
taking

collage
n to

mainta
in radia

nt and
youth-

ful skin
.

Just tak
e two

tablets
a

day to
mainta

in heal
thy

skin.

This pr
oduct i

s fully

import
ed from

the Un
ited

States a
nd app

roved b
y Drug

Contro
l Autho

rity.

BMS INDULGE

StarSpecialTHE STAR Sunday 30 September 2012

Bring out

the best with QV

Q
V IS th

e skinc
are exp

ert

dedica
ted to

creatin
g

high-q
uality

produc
ts to

help fa
milies

improv
e their

skin

health
.

Austra
lian-m

ade an
d own

ed,

the QV
range

was in
itially

created

on req
uest by

the Qu
een Vi

ctoria

Hospit
al in M

elbour
ne, wh

ich is

how Q
V got i

ts nam
e.

In 197
5, the

hospit
al

approa
ched G

erald O
ppenh

eim,

a chem
ist and

founde
r of Eg

o

Pharm
aceutic

als, ma
kers of

QV, an
d aske

d him
if he w

ould

create
specia

list ski
ncare p

rod-

ucts fo
r their

hospit
al pati

ents.

Oppen
heim a

greed
and QV

skin-

care w
as born

.

From t
his hum

ble beg
in-

ning, t
he trus

ted QV
brand

now

has ov
er 30 p

roduct
s and i

s

export
ed aro

und th
e worl

d. QV i
s

Austra
lia’s No

1 Derm
atolog

ical

Skinca
re Bran

d.

QV philo
sophy

The QV
philoso

phy is
to use

only ge
ntle in

gredie
nts tha

t have

a redu
ced ch

ance o
f irrita

ting

delicat
e and s

ensitiv
e skin.

QV pro
ducts d

o not c
ontain

soap, w
hich h

as an a
lkaline

pH

that ca
n strip

away y
our sk

in’s

natura
l layer

of prot
ective

oils.

QV pro
ducts a

re frag
rance f

ree

and als
o free

from la
nolin a

nd

colour
ants.

All QV
produc

ts have
been

derma
tologic

ally tes
ted an

d are

manuf
acture

d to hi
gh pha

rma-

ceutica
l stand

ards.

QV con
tains in

gredie
nts tha

t

have b
een pr

oven e
ffectiv

e.

- Glyce
rin wo

rks wi
th the

skin’s
natura

l proce
sses to

improv
e the s

kin’s h
ydratio

n

levels.
It is an

import
ant pa

rt of

many
QV for

mulas,
includ

ing QV

Gentle
Wash

and QV
Cream

.

- Squa
lane is

a natu
ral com

-

ponen
t of the

skin’s
sebum

. It

boosts
skin m

oisture
and hy

dra-

tion, is
non-ir

ritatin
g and a

ssists

with s
upplen

ess. QV
Cream

con-

tains s
qualan

e.

- Light
liquid

paraffi
n is an

emolli
ent, w

hich p
romot

es rehy
-

dration
and su

pplene
ss of th

e

skin.

- Soft w
hite pa

raffin i
s an

occlus
ive age

nt with
excelle

nt

emolie
ncy.

All QV
produc

ts not
only

hydrat
e but a

lso hel
p seal

in you
r

skin’s
own n

atural
moistu

re by

acting
as a pr

otectiv
e barri

er.

QV’s tips
for main

taining

healthy
skin

- Avoid
soap a

nd clea
nse wi

th

a soap
-free c

leanse
r that c

ontain
s

moistu
risers.

- Use a
moistu

riser st
raight

after b
athing

to help
seal in

mois-

ture.

- Choo
se a m

oisturi
ser tha

t is

fragran
ce-free

to help
reduce

the

chance
s of irr

itation
reactio

ns.

- Mois
turise

often.
When

your

skin st
arts to

feel tig
ht and

dry, a

moistu
riser c

an help
soothe

and

rehydr
ate.

Genera
lly, mo

isturis
ing thr

ee

to four
times

a day c
an help

relieve
dry ski

n cond
itions.

Every
produc

t in the
QV ran

ge

was de
velope

d spec
ifically

for

people
with d

ry or s
ensitiv

e skin.

QV pro
ducts a

re spec
ifically

tailore
d to cl

eanse
and m

oisturi
se

differe
nt leve

ls of dr
y skin.

A com
plete c

leanse
and m

ois-

ture ro
utine i

s the b
est wa

y to

help w
ith dry

and se
nsitive

skin

issues.

There
are ma

ny QV
produc

ts

design
ed to s

uit var
ious sk

in

types a
nd sev

erity o
f cond

itions.

The fo
llowin

g are s
ome o

f the

produc
ts you

can fin
d in th

e QV

range:

- QV G
entle W

ash

- QV C
ream

- QV S
kin Lot

ion

- QV Li
p Balm

l To s
ee the

full QV
range,

visit

www.q
vskinc

are.com
.au or v

isit

QV on
facebo

ok on
Officia

l QV

Skinca
re.

QV Gentle Wash’s

unique

formulation is

non-comedogenic

so it won’t block

pores.

A favourite

beauty
supplement

Total Image general manager Sharon Wong (right) receiving the Guardian Favourite Beauty Supplement award from Guardian

senior category manager Tay Li Yen.

BMS Indulge Want to know what’s hot in pharmacies, health trends and beauty? This pullout 
attracts top brands from the health and lifestyle industry and is a constant must for various 
organizations’ ad campaign. Readers love it for its interesting content and get the latest on 
supplements, nutrition, beauty essentials and activities. (5th Sunday)

Tranquilli
ty at home

HOMES

StarSpecialTHE STAR Thursday 3 January 2013

Be dazzled by the lights >7
Smart and efficient dust buster >14

Meals in a jiffy >18

Create a nook where you can put your

feet up after a long day at work.

Homeowners will fi nd the Star Homes an indispensable pullout that sheds light on every corner 
of your little castle. Out on the third Sunday of the month, this Star Special is an ideal marketing 
platform for those who wish to get the word out on versatile home improvement ideas and 
products.

This popular pullout helps all clients within the home industry, from fl ooring to pest control. 
Whether you are a major player or a new player, this pullout is a must to get the word out on 
your business.

LGE

Good
nite’s
sleep

HOME
& LIVING

StarSpecialTHE STAR Sunday 23 December 2012

Goodnite offers high-quality mattresses and bedding at competitive prices.

O
VER th

e years
, Good

nite ha
s been

leading
the wa

y in th
e innov

ation o
f

mattre
ss and

beddin
g acces

sories
in

the do
mestic

and int
ernatio

nal sce
ne.

Establi
shed in

Malays
ia in 19

89, Go
odnite

has sin
ce beco

me one
of the

top loc
al bed-

ding m
anufac

turers
with m

ore tha
n 1,000

dealers
nation

wide. T
he bran

d place
s great

import
ance o

n creat
ing the

perfect
sleepin

g

experie
nce be

cause s
ufficien

t quali
ty slee

p

is vital
to ensu

re good
health

and ma
intain

your se
nse of

well-b
eing.

Goodn
ite’s co

nsisten
t comm

itment
to

innova
tion, q

uality a
nd serv

ice has
made t

he

brand
one of

the mo
st trust

ed bran
ds in th

e

countr
y as we

ll as ar
ound t

he glob
e.

The br
and wa

s awar
ded th

e “Mal
aysian

Brand”
award,

The Ma
rk of Q

uality,

Excelle
nce & D

istincti
on, by

the Sm
all and

Mediu
m Ente

rprises
Corpor

ation M
alaysia

(SME C
orp) la

st year
.

Goodn
ite was

the firs
t local

mattre
ss

manuf
acturer

to rece
ive this

award.

“To be
recogn

ised as
one of

the top
three

beddin
g manu

facture
rs in M

alaysia
and

to rece
ive suc

h a pre
stigiou

s awar
d is an

achiev
ement

in itsel
f, given

the sta
ndard

of

compe
tition.

“Not o
nly doe

s this a
ward i

llustra
te the

high st
andard

of prod
ucts w

e prod
uce, it

is

also hu
gely sa

tisfying
that ou

r effort
s have

been a
cknow

ledged
by indu

stry pr
ofessio

n-

als,” sa
id Goo

dnite’s
Enterp

rise (M
) Sdn B

hd

manag
ing dir

ector D
atuk Ed

mond
Chew.

Adding
on to i

ts succ
ess, Go

odnite
was

awarde
d the T

op 3 fo
r Enter

prise 5
0 Awar

d

– maki
ng it a

trusted
brand

for gen
eration

s.

Goodn
ite stri

ves to
offer m

attress
es and

sleepin
g prod

ucts th
at are o

f high q
uality a

t

a comp
etitive

price.

At the
same t

ime, th
e brand

has suc
cess-

fully p
roduce

d and i
mprov

ed in a
ll facet

s

of its p
roduct

s, satis
fying it

s loyal
and lon

g-

standin
g custo

mers, w
hile br

oadeni
ng its

appeal
to a ne

w gene
ration.

The loy
alty an

d dema
nd for

Goodn
ite

produc
ts is te

stimon
y to th

eir con
tinuou

s

innova
tion an

d quali
ty.

“At Go
odnite

, our d
evelop

ment t
eams

are exp
loring

the use
of new

materi
als and

techno
logies

to cons
tantly

bring i
nnovat

ive

produc
ts to ou

r custo
mers w

ith rigi
d qual-

ity stan
dards t

hat set
Goodn

ite mat
tresses

apart f
rom ot

her bra
nds,” c

onclud
ed Che

w.

Goodn
ite pro

ducts i
nclude

Individ
ual

Pocket
Spring

mattre
sses, N

atural
Coconu

t

Fiber, L
atex an

d Polyu
rethan

e foam
mat-

tresses
. Each

of its m
attress

es is m
anufac

-

tured t
o the h

ighest
quality

and sta
ndard,

using a
wide r

ange o
f sprin

g syste
ms com

-

bined w
ith the

finest m
aterial

s to en
sure

maxim
um sle

eping c
omfort

.

The br
and als

o has a
comple

te rang
e of

beddin
g prod

ucts su
ch as p

olyeste
r pillow

s,

synthe
tic rub

ber pil
lows, n

atural
latex p

il-

lows, m
emory

foam p
illows

and ma
ttress

protec
tor and

quilt co
ver set

s.

This ye
ar, Goo

dnite l
aunche

d a new

Disney
Series

produc
ts, desi

gned e
xclu-

sively f
or child

ren. Th
e brand

recogn
ises th

e

import
ance o

f provi
ding ch

ildren
with g

ood

mattre
sses as

it is on
e of th

e most
basic

necess
ities th

at will
benefit

them f
or year

s

to com
e.

Goodn
ite has

the lar
gest ne

twork
of

branch
es and

dealers
in Mal

aysia a
nd has

a stron
g show

ing in t
he Asia

n mark
et.

Curren
tly, the

brand
has a p

resenc
e in

Austra
lia, New

Zealan
d, Japa

n, India
, Middl

e

East an
d Afric

a, and
is aggr

essivel
y mov-

ing for
ward t

o expa
nd to t

he Eur
opean

and

Americ
an mar

kets.

The br
and is

also th
e leadi

ng sup
plier

of mat
tresses

to hote
ls and

resorts
in the

countr
y.

Goodn
ite pro

ducts c
an be f

ound a
t

author
ised de

aler sh
owroo

ms nat
ionwid

e.

All its m
attress

es carr
y a ma

nufactu
rer

defect
warran

ty for b
etween

10 and
12

years.

n For m
ore inf

ormati
on, log

on to ww
w.

goodnite
.com.my

Massaged into deep sleep > 2
Let your walls speak > 3

Good riddance to termites > 14

bined w
ith the

finest m
aterial

s to en
sure

Curren
tly, the

brand
has a p

resenc
e in

Also on the fourth Sunday of the month is the Home & Living StarSpecial. It is a complete home 
improvement guide that takes readers to ultimate home bliss, where everything ranging from 
fl ooring material to the latest food detoxifi er and pest control gadgets are there with just a fl ip 
of the page.

Sunday 6 JANUARY 2013

thestar.com.my/education

Educate
Star

A fun-tast
ic time!

Mag Inc Contest 2012 winners were not only united by

a common passion for NiE but also the fellowship they

experienced during their recent Hong Kong trip. > 8 & 9

StarEducate (Every Sunday) is 
popular among students and 
parents as it carries articles on the 
education scene in Malaysia.

Every Sunday

06 JANUARY 2013

The
ingenue

Emma Watson post-Harry Potter

SPRING
FLING
SS2013
bags

COSMETIC

PALETTE
This season’s

colours

For fashion exposē, Clove, is a fun 
read published every Sunday of the 
month. Covering beauty, fashion, 
lifestyle and everything lovely, this 
pullout is an excellent avenue for 
clients who want magazine-type 
of exposure in a newspaper. 

Monthly sections include:

THE STAR & SUNDAY STAR

Fit4life (every Sunday) covers the latest news, medical developments, experiences, opinions by 
medical experts and all-around health related events that keep readers updated on their health 
and the industry. This pullout which was once more favoured by matured adults is now fast 
gaining popularity among young adults, who are now taking a keener interest in beauty and 
health. An enjoyable read that is both educational and interesting.

Fit4l
med
and
gai
he

Sunday 6 January 2013

thestar.com.my/lifestyle

A fit start

Health At Large

Something

about Dr C >4

Health At Large

The genes of

dieting >5

Fitness

Want those

legs? >10

Star

What’s your personality? There’s always a

fitness regime for you. >2
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StarMetro North – Covers Penang, Perlis, Kedah, Kelantan (except Gua Musang) and parts of Perak
(Mon - Sat)  (Ipoh, Sitiawan, Kampar, Tapah, Teluk Intan & Bidor) and parts of Terengganu 
  (K. Terengganu, Jerteh, Kampong Raja)

StarMetro South & East – Covers Johor, Malacca, N. Sembilan (except Seremban), Pahang, parts of Kelantan
(Mon - Sat)  (Gua Musang), parts of Perak (Teluk Intan, Bidor, Sungkai, Slim River & Tanjung Malim), 
  parts of Terengganu (Dungun, Kerteh, Cukai) & Sabah

StarMetro Central – Covers the whole of Selangor, Kuala Lumpur, Seremban and Port Dickson 
(Mon - Sat)

StarMetro Sarawak – Kuching, Sibu, Miri, Bintulu & other parts of Sarawak 
(Mon - Sat)

Distribution & Edition

Readership of The Star and Sunday Star  Readership of The Star and Sunday Star  

  DAILYDAILY  SUNDAY STARSUNDAY STAR

The StarThe Star  1,286,000 1,175,0001,286,000 1,175,000

The Star Metro CentralThe Star Metro Central  1,005,000 N/A1,005,000 N/A

Source: Nielsen Media Index (1st July 2011 - 30th June 2012)Source: Nielsen Media Index (1st July 2011 - 30th June 2012)

Circulation of The Star and Sunday StarCirculation of The Star and Sunday Star

The Star 298,288 300,431The Star 298,288 300,431

Metro CentralMetro Central  194,890 N/A194,890 N/A  

Source: Audit Bureau of Circulations (Malaysia) (1st Jan 2012 - 30th June 2012)Source: Audit Bureau of Circulations (Malaysia) (1st Jan 2012 - 30th June 2012)

National – Covers East & West Malaysia.

THE STAR & SUNDAY STAR



7

The Number One educational magazine for children aged 6-12,  with 
fun and stimulating activities, puzzles, exercises, exam tips and 
articles on current affairs and general knowledge. Kuntum is the only 
children’s educational magazine that is supported by the Ministry of 
Education, Malaysia and is currently being used in many schools as 
part of teaching/learning tools via our KDD (Kuntum Dalam Darjah)  
programme. 

Published monthly

Circulation Base Guarantee : 100,000
(Kuntum was first published in February 1980)

Voted as one of the Most Preferred Entertainment Magazine of the 
year by A + M Magazine, it contains exclusive celebrity interviews, 
juicy gossip, fashion and showbiz updates, lyrics to the coolest songs, 
fabulous celebrity posters, fantastic contest prizes, and more. 

Published fortnightly

Circulation Base Guarantee : 50,000 
(Galaxie was first published in October 1974)

MAGAZINES

A Chinese language business magazine that keeps you in touch 
with the business world, with comprehensive coverage of corporate 
development, fi nance, trade, IT, unit trusts, market trends, listings, 
stocks, property, management, motoring, leisure and more. 

Published monthly

Circulation Base Guarantee : 20,000
(Shang Hai was first published in March 1979)

Putting a dash of fl avour in your life, with local and international 
recipes, articles on homeware, lifestyle and décor, snippets on 
nutrition, and ideas on entertaining. 

Published monthly

Circulation Base Guarantee : 25,000
(Flavours was acquired in July 1995)
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Star Publications has a variety of lifestyle portals that cater to Malaysians in many ways.

ONLINE PORTALS

The Star’s very own online news portal. Its sections include national news,  
business, sports, features, video and classifieds It is currently the top news 
site in Malaysia.

The Star’s Bahasa Malaysia news portal offering news, entertainment, gossip 
and views from renowned columnists.

Get the latest hot gossip and entertainment buzz Here! The Daily Chilli is a 
portal that offers a fresh and entertaining perspective to the news.

An online property portal that offers comprehensive and up-to-date listing of 
properties for sale or rent as well as property news and features on lifestyle & 
décor.

myStarjob.com leverages on The Star media group’s integrated media 
platform to provide cross media recruitment services that include double 
exposure for job listings in The Star as well as online, Visume (video resumes, 
pre-screening questions and live chat interviews), as well as a Career Guide 
that appears in print and online. For more information, visit HYPERLINK 
“http://mystarjob.com/aboutus” \t “_blank”  mystarjob.com/aboutus.

The Star online extension of its weekly StarBytz pullout. The portal provides 
the latest news and reviews of electronic gadgets, multimedia, apps, games 
and more!

Offers parenting or childcare information from topics such as pregnancy tips 
to planning a child’s birthday party – all in the name of raising happy and 
healthy children.

Kuali provides a comprehensive range of information on food, whether you’re 
cooking or eating out, together with useful editorial content in one convenient, 
user-friendly location.

The Star Online’s motoring portal specialising in news from the automotive 
industry, car reviews and previews, motoring classifieds, car price guides, and 
more.

AllMalaysia.info aims to be the most complete and comprehensive online 
guide and gateway to Malaysia. Whether you’re a tourist, a student, or local, 
get to know all about Malaysia in an interactive and informative manner.

An online magazine for women that covers topics on fashion, relationships, 
careers, upscale living, celebrities and more.

The Star Online’s Entertainment Channel. Get all the latest movie, TV, radio, 
stage and music news and reviews here. Exclusive content includes movie 
cinema and music reviews, with lots of cool giveaways for regular visitors.

The Star’s very own Web TV channel featuring coverage of current events and 
also loads of documentary-style clips, food videos, a Green Channel and 
much more!

R.AGE, The Star’s youth section, has managed to create a strong online 
community of young followers through its engaging use of web and social 
media, which recently helped it win a  Gold Medal at the Asian Digital Media 
Awards for being the region’s Best in Social Media. R.AGE is a dynamic, 
flexible and fun platform for young people.

www.techcentral.my

mystarjob.com

www.kuali.com

www.ecentral.my

www.star-motoring.com

allmalaysia.info

www.clovetwo.com

www.thestar.com.my

www.parenthots.com

www.rage.com.my

www.mstar.com.my

www.dailychilli.com

www.starproperty.my
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KUALA LUMPUR
No. 17, Lorong Ma’arof
Bangsar, 59000 Kuala Lumpur
Tel: (03) 2284 2920
Fax: (03) 2284 1712

KLANG
35, Lebuh Tapah
Bandar Klang, 41400 Klang, 
Selangor
Tel: (03) 3344 8978
Fax: (03) 3344 4423

PUTRAJAYA
T.01-06, Jalan P9 E/1
Precint 9, 62250 W.P. Putrajaya
Tel: (03) 8889 5512
 (03) 8889 5513
Fax: (03) 8889 5516

PRAI
No. 19A (1st Floor), Jalan Todak 3
Pusat Bandar Seberang Jaya,
Bandar Sunway,
13700 Seberang Jaya, 
Seberang Prai, Penang
Tel: (04) 398 8316, 
 (04) 398 8318, (04) 398 8550
Fax: (04) 398 8546, (04) 398 8551

ALOR STAR
936 (1st Floor), 
Jalan Sultan Badlishah
05000 Alor Star, Kedah
Tel: (04) 731 0855,
 (04) 731 1864 
Fax: (04) 733 8767

IPOH 
8 & 10, Lorong Chung Thye Phin
30250 Ipoh, Perak
Tel: (05) 253 9269, 253 0402 
Fax: (05) 253 9669

KOTA BHARU
No. 2864-A, 1st Floor
Jalan Sultanah Zainab,
15000 Kota Bharu,
Kelantan Darul Naim
Tel: (09) 747 8500, 
 (09) 747 9940
Fax: (09) 747 8600

KUALA TERENGGANU
No. 137-E (1st Floor)
Jalan Sultan Zainal Abidin
2000, Kuala Terengganu
Terengganu
Tel: (09) 622 3280 
Fax: (09) 623 0025

KUANTAN
14, 1st Floor, Jalan Tun Ismail
25000 Kuantan
Pahang Darul Makmur
Tel: (09) 513 1323
Fax: (09) 514 6276

SEREMBAN
49, Jalan Yam Tuan
70000 Seremban, N. Sembilan
Tel: (06) 762 6984, 761 2992 
Fax: (06) 761 2577

MELAKA
4-A (1st Floor), Jalan Hang Tuah
75300 Melaka
Tel: (06) 282 1909, 283 6405
Fax: (06) 283 5352 

MUAR
261 Kg Temiang, 
Jalan Salleh, 84070 Muar
Tel: (06) 952 9601
Fax: (06) 954 9601

JOHOR BAHRU
65 & 65A, Jalan Maju
Taman Maju Jaya
80400 Johor Bahru
Tel: (07) 331 5666
Fax: (07) 333 3251

KUCHING
4th Mezzanine Floor,
Block E, Queen's Court, 
93350 Kuching, Sarawak
Tel: (082) 457 888
Fax: (082) 459 457

PENANG REGIONAL OFFICE &  
NORTHERN PRINTING PRESS
STAR NORTHERN HUB
No. 202, Jalan Sultan Azlan Shah, 
11900 Bayan Lepas, Penang
Tel: (04)-647 3388 (General Line)
 (04)-647 3838  (Advertising) 
Fax: (04)-644 6995 (Editorial)
 (04)-647 3355  (Advertising)
E-mail: pgadv@thestar.com.my

REGIONAL OFFICE, SINGAPORE
100 Beach Road, # 22 - 11/12, 
Shaw Towers, Singapore, 189702.
Tel: (02)-6292 6350, 6292 7585
Fax: (02)-6297 2474, 6292 9014
E-mail: ads@thestar.com.sg

TELEPHONE
General :  03-7967 1388
Advertising Dept : 03-7966 8388
Metro Classified :  03-7967 2020

FACSMILE
Advertising : 03-7955 3355 (General)
  03-7955 2458 (The Star Online)
Editorial : 03-7955 4039, 03-7955 2544
  03-7847 2807 (Bkt. Jelutong)

E-MAIL:
Advertising : advg@thestar.com.my
Editorial : editor@thestar.com.my
The Star ONLINE  :  http://thestar.com.my
The Star E-PAPER :  http://epaper.thestar.com.my

MAIN PRINTING PRESS
STAR MEDIA HUB 
Lot 2, Jalan Astaka U8/88, Section 8, Bukit Jelutong, 
40150 Shah Alam, Selangor Darul Ehsan
Tel : 03-7967 1388

Bureaus

Headquarter & Registered Office
Menara Star 15 Jalan 16/11, 46350 Petaling Jaya, Selangor Darul Ehsan MALAYSIA

THE STAR’S NETWORK
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PERAK
Teluk Intan:
The Anson Store
7. Medan Sri Intan
Jalan Sekolah, Chepa
36000 Teluk Intan
Tel/Fax: 05-622 7129
(Contact: Ms Ng Yoon Poh)

KELANTAN
Kota Baru:
Super Service Travel Agency
Lot 2020, Bt 11/2 
Jalan Pengkalan Chepa
P.O. Box 56, 15700 Kota Baru
H/P: 019-9303 888
Tel:09-744 3388, 744 4999
Fax:09-744 2999
(Contact: Ms Jolene Tan)

Taiping:
Tecco Enterprise 
102, Jalan Kota
34000 Taiping 
H/P:  012-508 0031
Tel: 05-806 6855
Fax: 05-806 7718
(Contact: Mr Chan Wan Keat)

Kulim:
64, Taman Putra
09000 Kulim
H/P: 012-470 5587
Tel: 04-490 7685
Fax: 04-491 0829
(Contact: Mr PS Nathan)

KEDAH
Alor Setar:
25, Medan Kota, Jln Pegawai
05050 Alor Setar, Kedah
Tel/Fax: 04-7710862
H/P: 019-5440862
(Contact: En. Mohd Akhir)

JOHOR
Muar:
94, Jln Seri Cempaka 5, 
Taman Seri Cempaka,
Jalan Jonid Dalam, 84000 Muar 
H/P: 012-699 1543
Tel: 06-952 3220 
Fax: 06-952 3220
Email: anthony81046@gmail.com
(Contact: Mr Anthony Joseph)

TERENGGANU
Kuala Terengganu:
Chris Pat Agency
173, Jalan Kampung Cina
20100 Kuala Terengganu
Tel: 09-622 8433,
H/P: 019-983 5755
Fax : 09-622 3444
Email: yglau44@gmail.com
(Contact: Mr Chris Lau)

Sungei Petani:
9, Lorong 14, Tycoon Square, 
Taman Petani Jaya 
H/P: 019-446 4868 
Tel: 04-421 8446 
(Contact: Mr Desmond Fan) 

NEGERI SEMBILAN
For clients out of
Seremban ie Port Dickson
Suite 2/7, 2nd Flr
Lucky Plaza,
Jalan Dato Lee Fong Yee
70000 Seremban
Tel : 06-763 2358
Fax: 06-763 2358
H/P: 019-660 9742
(Contact: Mr. Philip Aloysius)

Advertising Sales Agents

International Media Representatives

ENGLAND
Publicitas Ltd
2nd Floor
60 Buckingham Palace Road
London SW1W0AH
United Kingdom
Tel: +44 (0) 203 263 6100
Fax: +44 (0) 203 263 6133
E-mail: Iondon@publicitas.com
(Contact: Ms Ane Elorriaga)

AUSTRALIA
Publisher’s Internationalé
Level 10, 131 York Street
Sydney, NSW AUSTRALIA 2000
Tel: +61 (2) 8298 9318
Fax: +61 (2) 9252 2022
E-mail: Charlton.DSilva@pubintl.com.au
(Contact: Mr Charlton D’Silva)

UAE
BSA Consultants
540-D Office Tower Al Ghurair City
P.O. Box 27632
Dubai, U.A.E.
Tel: (9714) 228 7708
Fax: (9714) 221 2350
E-mail: sabih.ahmad@bsacmena.com
(Contact: Mr Sabih Ahmad)

CHINA
Publicitas (Beijing) Advertising Co., LTD
RM 808, 8/F, Tower A, Fulllink Plaza,
No. 18  Chaoyangmenwai Avenue,
Beijing 100022 China
Tel: 8610-6588 8155, ext. 663
Fax: 8610-6588 3110
Mobile: +86 1381 091 0378
E-mail: wendy.lin@publicitas.com
(Contact: Ms Wendy Lin)

HONG KONG
Publicitas Hong Kong Ltd 
261F, 
Two Chinachem Exchange Square,
338 King’s Road,
North Point,
Hong Kong
Tel: 852 2516 1501
Fax: 852 2528 3260
E-mail: mariam.wang@publicitas.com
(Contact: Ms Mariam Wang)

NETWORK / OFFICES
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Deadlines

Technical Data

BOOKING DEADLINES
Display Advertisements
Full Colour/Spot Colour : 2 weeks before publication date*
Black & White : 5 working days before publication date*

Classified Advertisements
Recruitment/ Notices/ Other Classifieds
Full Colour/ Spot Colour : 1 week before publication date*
Black & White : 4 working days before publication date*

* Subject to space availability

COPY & COLOUR GUIDE DEADLINES
Display Advertisements
Full Colour/Spot Colour : 3 working days before publication date
Black & White : 3 working days before publication date
StarSpecials: 12 working days before publication

Classified Advertisements
Recruitment/ Notices/ Other Classifieds
Full Colour/Spot Colour : 3 working days before publication date
Black & White : 3 working days before publication date

CANCELLATION/AMENDMENT DEADLINES
Display Advertisements
Full Colour/ Spot Colour : 12 working days** before publication date
Black & White  : 5 working days** before publication date

StarSpecials
12 working days** before publication date

Classified Advertisements
Recruitment & Notices/Other Classifieds:
Full Colour/Spot Colour : 7 working days before publication date**
Black & White : 3 working days before publication date**

Note: In the event of late cancellation, full advertisement cost applies. 

Block Booking(s)
Block Bookings: 30 working days ** before publication
Block Bookings refer to any advertisement booked at least 6 months prior to the insertion dates. 

Note: Cancellations will not be allowed for any block booking(s) for prime positions in Main Paper 1st – 6th position. 
In the event of a cancellation, the full advertisement cost will be levied. 

** Before 5pm from day of notice excluding the publication date

FORMAT – Tabloid

TYPE AREA – Full Page : 37cm (h)  x  26.1cm (w)

  Column Per Page : 8 Columns

  *Centrespread : 37cm (h) x 54cm (w)  

  **Broadsheet : 54cm (h) x 36cm (w)

Column One Two Three Four Five Six Seven Eight Ten** Sixteen*

Width 3cm 6.3cm 9.6cm 12.9cm 16.2cm 19.5cm 22.8cm 26.1cm 36cm 54cm

TECHNICAL DATA & DEADLINES
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 Full Colour
LOADING

Black & White / 
Spot Colour

LOADING
1. Main

 a) Front Half Right
1st Colour / 1st BW 

296 col. cm.

 50% * 60% * 
2nd Colour 45% -
3rd Colour 40% -
4th Colour 40% -
5th Colour 35% -
6th Colour 35%
Other Pages - min 144 col. cm 30% 50%

 b) Front Half Left
1st FHL /  2nd FHL - min 144 col cm & max 160 cm col# 40% * 50% *

Full Colour - min 144 col. cm 20% -

Black & White - min 72 col. cm - 40%
c)  Back Half / World / Sports

World / Sports Right 20% 35%
Other Pages 15% 25%
Inside Back Cover (Left or Right) 50% * 50% *

2. StarBiz (Monday to Friday)
Inside Front Cover - (Full Page and Half Page Only) 25% 40%
1st Colour Right (Full Page only) 35% -
Front Half Right 25% 40%
Front Half 20% 35%
Other Pages 15% 30%

3. StarBizWeek (Saturday) - min 72 col cm
1st Colour (Right) / Outside Back Cover (Full Page only) 25% -
Front Half Right 20% 30%
Front Half 15% 25%
Other Specifi ed Positions 15% 25%
Run-on-pages (ROP) 10% 15%

4. Star2 / StarMetro / Others (**)
1st Colour Right / 1st B&W Right (Full Page only) 30% 50%
2nd Colour Right / 2nd B&W Right (Full Page Only) 25% 40%
Outside Back Cover - 
(Metro Central / South East / North / Sarawak)

25% -

Front Half Right 20% 30%
Front Half 15% 25%
Other Specifi ed Positions 15% 20%
Run-on-pages in Star2 / Star Educate / Fit4Life 10% 15%

5. Centrespread
Main 40% -
StarBiz / StarBizWeek 40% 50%
Star2 / StarMetro / Others (**) 20% 40%

6. Consecutive / Facing - Right & Left
All Sections Additional 10% Additional 10%

7. Odd Sizes
All sections except Main Paper, StarBiz & Sports 50% 50%

Notes :
a) * Full loading applies.
b) # Booking has to come in as 1st FH Left / 2nd FH Left. The Advertiser cannot specify whether they want 1st FH Left or 2nd 

FH Left. Pagination is strictly at The Star’s discretion.
c) Odd Sizes refer to sizes not specifi ed in the relevant Ready Reckoner.
d) Other Specifi ed Positions refer to any request for ads to be anchored in a particular section/page.
e) Costing for solus / creative buys are subject to terms & conditions.
f) Others (**) refers to Star2, Star2 on Saturday, Star2 on Sunday, automania.my, Clove, StarSpecials and all other pullouts.

PRIME POSITIONS
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Ô BLACK & WHITE

NATIONAL 
EDITION

Mondays to Sundays 
Main Paper ROP

Wed-Sat Mon-Tue Sun Wed-Sat Mon-Tue Sun

RM RM RM RM RM RM

CASUAL 75.00
10% 

discount 
from 

Main Paper 
(Wed-Sat) 

rates 

15% 
discount

from 
Main Paper 
(Wed-Sat)

rates

20% 
discount

from 
Main Paper 
(Wed-Sat) 

rates

25% 
discount

from 
Main Paper 
(Wed-Sat) 

rates

28% 
discount

from 
Main Paper 
(Wed-Sat) 

rates

2 - 5 insertions * 73.90

10 insertions 71.90

18 insertions 69.90

35 insertions 67.90

45 insertions 64.90

Main Paper refers to Front Half and Back Half of Main Paper (including Sundays), StarBiz and StarBizWeek.
Loading is applicable for all specified positions.
* Utilisation period is 2 months for the 2 - 5 insertions rate. Bookings are to be made in one space order; cancellations are not allowed.

STARMETRO 
EDITION

Mondays to Saturdays 

10% discount will be extended to advertisements booked for publication days 
Mondays to Tuesdays

Central North South & East Sarawak

RM RM RM RM

CASUAL 44.00 38.00 20.00 18.00

2 - 5 insertions * 43.50 36.00 19.00 17.00

10 insertions 41.50 34.00 17.00 15.50

18 insertions 40.00 31.50 16.00 14.50

35 insertions 38.00 27.50 14.00 13.00

45 insertions 35.50 24.50 13.00 12.00

* Utilisation period is 2 months for the 2- 5 insertions rate. Bookings are to be made in one space order; cancellations are not allowed.

Ô PROCESS COLOUR SURCHARGE

EDITION
National

StarMetro

Central North South & East Sarawak

RM RM RM RM RM
2 Process Colour * 5,000 3,500 3,000 2,500 2,000

3 Process colour * 9,000 6,500 5,500 5,000 4,000

* Includes Black process colour. Creative use of colour is allowed so long as it conforms to the process colour  supplied as above.

AD RATES - DISPLAY
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Ô FULL COLOUR
NATIONAL

EDITION 37cm X 8col 37cm X 4col 20cm X 8col 18cm X 8col 18cm X 4col

Wednesday/
Saturday

Main FH/BU 46,800 35,600 36,500 35,300 29,900

Main BH 20% discount from (Wed-Sat) Main FH/BU rates

ROP 30,760 21,880 22,600 21,640 17,350

Monday/
Tuesday

Main FH/BU 10% disc from (Wed-Sat) Main FH/BU rates

Main BH 30% disc from (Wed-Sat) Main FH/BU rates

ROP 15% disc from (Wed-Sat) ROP rates

Sunday

Main FH 15% disc from (Wed-Sat) Main FH/BU rates

Main BH 35% disc from (Wed-Sat) Main FH/BU rates

ROP 20% disc from (Wed-Sat) ROP rates

Main FH/BU refers to Front Half of Main Paper, StarBiz and StarBizWeek. Minimum size for Main FH is at 144 colcm
BU is not applicable for Sundays. Loading applies for position specified in Main FH on Sundays.
Main BH refers to Back Half of Main Paper (including Sundays).
ROP refers to Star2, automania.my, Clove, StarSpecials and other National edition pullouts

STARMETRO
EDITION

StarMetro
10% discount will be extended to advertisements booked for publication days Mondays to Tuesdays

Central North South & East Sarawak

RM RM RM RM

37cm X 8col 25,000 23,700 13,500 12,850

37cm X 4col 18,500 18,200 10,500 10,200

20cm X 8col 19,050 18,600 10,700 10,400

18cm X 8col 18,350 18,000 10,400 10,100

18cm X 4col 15,200 15,250 8,950 8,800

NOTES :
1. National ROP buy: Advertisements can be placed in any available positions within the paper. Bookings received after our 

normal deadline will be charged Main Paper rate.

2. Loading is applicable for all specified positions.

3. StarMetro editions are not available on Sundays.

4. Minimum sizes - refer to Prime Positions / Loadings.

5. One, six and seven columns are not applicable for Display ads.

6. All rates are calculated based on col. cm. except for Full Colour.

7. 3 sets of digital proof to be supplied for Spot Colour and Full Colour ads in National Edition.
 2 sets of digital proof to be supplied for Spot Colour and Full Colour ads in StarMetro Editions.

8. All rates are subject to 6% Government Service Tax.

AD RATES - DISPLAY
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BLACK & WHITE READY RECKONER - DISPLAY
Wednesdays to Saturdays 

STAR NATIONAL (MAIN)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,800.00 2,700.00 3,600.00 4,500.00 7,200.00

14 2,100.00 3,150.00 4,200.00 5,250.00 8,400.00

16 2,400.00 3,600.00 4,800.00 6,000.00 9,600.00

18 2,700.00 4,050.00 5,400.00 6,750.00 10,800.00

20 3,000.00 4,500.00 6,000.00 7,500.00 12,000.00

22 3,300.00 4,950.00 6,600.00 8,250.00 13,200.00

24 3,600.00 5,400.00 7,200.00 9,000.00 N/A

26 3,900.00 5,850.00 7,800.00 N/A N/A

28 4,200.00 6,300.00 8,400.00 N/A N/A

37 5,550.00 8,325.00 11,100.00 13,875.00 22,200.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]

STAR NATIONAL (ROP)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,440.00 2,160.00 2,880.00 3,600.00 5,760.00

14 1,680.00 2,520.00 3,360.00 4,200.00 6,720.00

16 1,920.00 2,880.00 3,840.00 4,800.00 7,680.00

18 2,160.00 3,240.00 4,320.00 5,400.00 8,640.00

20 2,400.00 3,600.00 4,800.00 6,000.00 9,600.00

22 2,640.00 3,960.00 5,280.00 6,600.00 10,560.00

24 2,880.00 4,320.00 5,760.00 7,200.00 N/A

26 3,120.00 4,680.00 6,240.00 N/A N/A

28 3,360.00 5,040.00 6,720.00 N/A N/A

37 4,440.00 6,660.00 8,880.00 11,100.00 17,760.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 20% ]

RATES - DISPLAY



16

BLACK & WHITE READY RECKONER - DISPLAY
Mondays to Tuedays

STAR NATIONAL (MAIN)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,620.00 2,430.00 3,240.00 4,050.00 6,480.00

14 1,890.00 2,835.00 3,780.00 4,725.00 7,560.00

16 2,160.00 3,240.00 4,320.00 5,400.00 8,640.00

18 2,430.00 3,645.00 4,860.00 6,075.00 9,720.00

20 2,700.00 4,050.00 5,400.00 6,750.00 10,800.00

22 2,970.00 4,455.00 5,940.00 7,425.00 11,880.00

24 3,240.00 4,860.00 6,480.00 8,100.00 N/A

26 3,510.00 5,265.00 7,020.00 N/A N/A

28 3,780.00 5,670.00 7,560.00 N/A N/A

37 4,995.00 7,492.50 9,990.00 12,487.50 19,980.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 10% ] 

STAR NATIONAL (ROP)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,350.00 2,025.00 2,700.00 3,375.00 5,400.00

14 1,575.00 2,362.50 3,150.00 3,937.50 6,300.00

16 1,800.00 2,700.00 3,600.00 4,500.00 7,200.00

18 2,025.00 3,037.50 4,050.00 5,062.50 8,100.00

20 2,250.00 3,375.00 4,500.00 5,625.00 9,000.00

22 2,475.00 3,712.50 4,950.00 6,187.50 9,900.00

24 2,700.00 4,050.00 5,400.00 6,750.00 N/A

26 2,925.00 4,387.50 5,850.00 N/A N/A

28 3,150.00 4,725.00 6,300.00 N/A N/A

37 4,162.50 6,243.75 8,325.00 10,406.25 16,650.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 25% ]

RATES - DISPLAY
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BLACK & WHITE READY RECKONER - DISPLAY
Sundays

STAR NATIONAL (MAIN)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,530.00 2,295.00 3,060.00 3,825.00 6,120.00

14 1,785.00 2,677.50 3,570.00 4,462.50 7,140.00

16 2,040.00 3,060.00 4,080.00 5,100.00 8,160.00

18 2,295.00 3,442.50 4,590.00 5,737.50 9,180.00

20 2,550.00 3,825.00 5,100.00 6,375.00 10,200.00

22 2,805.00 4,207.50 5,610.00 7,012.50 11,220.00

24 3,060.00 4,590.00 6,120.00 7,650.00 N/A

26 3,315.00 4,972.50 6,630.00 N/A N/A

28 3,570.00 5,355.00 7,140.00 N/A N/A

37 4,717.50 7,076.25 9,435.00 11,793.75 18,870.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 15% ]

STAR NATIONAL (ROP)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,296.00 1,944.00 2,592.00 3,240.00 5,184.00

14 1,512.00 2,268.00 3,024.00 3,780.00 6,048.00

16 1,728.00 2,592.00 3,456.00 4,320.00 6,912.00

18 1,944.00 2,916.00 3,888.00 4,860.00 7,776.00

20 2,160.00 3,240.00 4,320.00 5,400.00 8,640.00

22 2,376.00 3,564.00 4,752.00 5,940.00 9,504.00

24 2,592.00 3,888.00 5,184.00 6,480.00 N/A

26 2,808.00 4,212.00 5,616.00 N/A N/A

28 3,024.00 4,536.00 6,048.00 N/A N/A

37 3,996.00 5,994.00 7,992.00 9,990.00 15,984.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 28% ]

RATES - DISPLAY
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STARMETRO CENTRAL (Wed - Sat)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 1,056.00 1,584.00 2,112.00 2,640.00 4,224.00

14 1,232.00 1,848.00 2,464.00 3,080.00 4,928.00

16 1,408.00 2,112.00 2,816.00 3,520.00 5,632.00

18 1,584.00 2,376.00 3,168.00 3,960.00 6,336.00

20 1,760.00 2,640.00 3,520.00 4,400.00 7,040.00

22 1,936.00 2,904.00 3,872.00 4,840.00 7,744.00

24 2,112.00 3,168.00 4,224.00 5,280.00 N/A

26 2,288.00 3,432.00 4,576.00 N/A N/A

28 2,464.00 3,696.00 4,928.00 N/A N/A

37 3,256.00 4,884.00 6,512.00 8,140.00 13,024.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]

STARMETRO CENTRAL (Mon - Tues)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 950.40 1,425.60 1,900.80 2,376.00 3,801.60

14 1,108.80 1,663.20 2,217.60 2,772.00 4,435.20

16 1,267.20 1,900.80 2,534.40 3,168.00 5,068.80

18 1,425.60 2,138.40 2,851.20 3,564.00 5,702.40

20 1,584.00 2,376.00 3,168.00 3,960.00 6,336.00

22 1,742.40 2,613.60 3,484.80 4,356.00 6,969.60

24 1,900.80 2,851.20 3,801.60 4,752.00 N/A

26 2,059.20 3,088.80 4,118.40 N/A N/A

28 2,217.60 3,326.40 4,435.20 N/A N/A

37 2,930.40 4,395.60 5,860.80 7,326.00 11,721.60

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 10% ]

RATES - DISPLAY

BLACK & WHITE READY RECKONER - DISPLAY
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RATES - DISPLAY

STARMETRO NORTH (Wed - Sat)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 912.00 1,368.00 1,824.00 2,280.00 3,648.00

14 1,064.00 1,596.00 2,128.00 2,660.00 4,256.00

16 1,216.00 1,824.00 2,432.00 3,040.00 4,864.00

18 1,368.00 2,052.00 2,736.00 3,420.00 5,472.00

20 1,520.00 2,280.00 3,040.00 3,800.00 6,080.00

22 1,672.00 2,508.00 3,344.00 4,180.00 6,688.00

24 1,824.00 2,736.00 3,648.00 4,560.00 N/A

26 1,976.00 2,964.00 3,952.00 N/A N/A

28 2,128.00 3,192.00 4,256.00 N/A N/A

37 2,812.00 4,218.00 5,624.00 7,030.00 11,248.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]

STARMETRO NORTH (Mon - Tues)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 820.80 1,231.20 1,641.60 2,052.00 3,283.20

14 957.60 1,436.40 1,915.20 2,394.00 3,830.40

16 1,094.40 1,641.60 2,188.80 2,736.00 4,377.60

18 1,231.20 1,846.80 2,462.40 3,078.00 4,924.80

20 1,368.00 2,052.00 2,736.00 3,420.00 5,472.00

22 1,504.80 2,257.20 3,009.60 3,762.00 6,019.20

24 1,641.60 2,462.40 3,283.20 4,104.00 N/A

26 1,778.40 2,667.60 3,556.80 N/A N/A

28 1,915.20 2,872.80 3,830.40 N/A N/A

37 2,530.80 3,796.20 5,061.60 6,327.00 10,123.20

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 10% ]

BLACK & WHITE READY RECKONER - DISPLAY
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STARMETRO SOUTH & EAST (Wed - Sat)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 480.00 720.00 960.00 1,200.00 1,920.00

14 560.00 840.00 1,120.00 1,400.00 2,240.00

16 640.00 960.00 1,280.00 1,600.00 2,560.00

18 720.00 1,080.00 1,440.00 1,800.00 2,880.00

20 800.00 1,200.00 1,600.00 2,000.00 3,200.00

22 880.00 1,320.00 1,760.00 2,200.00 3,520.00

24 960.00 1,440.00 1,920.00 2,400.00 N/A

26 1,040.00 1,560.00 2,080.00 N/A N/A

28 1,120.00 1,680.00 2,240.00 N/A N/A

37 1,480.00 2,220.00 2,960.00 3,700.00 5,920.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]

STARMETRO SOUTH & EAST (Mon-Tues)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 432.00 648.00 864.00 1,080.00 1,728.00

14 504.00 756.00 1,008.00 1,260.00 2,016.00

16 576.00 864.00 1,152.00 1,440.00 2,304.00

18 648.00 972.00 1,296.00 1,620.00 2,592.00

20 720.00 1,080.00 1,440.00 1,800.00 2,880.00

22 792.00 1,188.00 1,584.00 1,980.00 3,168.00

24 864.00 1,296.00 1,728.00 2,160.00 N/A

26 936.00 1,404.00 1,872.00 N/A N/A

28 1,008.00 1,512.00 2,016.00 N/A N/A

37 1,332.00 1,998.00 2,664.00 3,330.00 5,328.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 10% ]

RATES - DISPLAY

BLACK & WHITE READY RECKONER - DISPLAY
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RATES - DISPLAY

STARMETRO SARAWAK (Wed - Sat)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 432.00 648.00 864.00 1,080.00 1,728.00

14 504.00 756.00 1,008.00 1,260.00 2,016.00

16 576.00 864.00 1,152.00 1,440.00 2,304.00

18 648.00 972.00 1,296.00 1,620.00 2,592.00

20 720.00 1,080.00 1,440.00 1,800.00 2,880.00

22 792.00 1,188.00 1,584.00 1,980.00 3,168.00

24 864.00 1,296.00 1,728.00 2,160.00 N/A

26 936.00 1,404.00 1,872.00 N/A N/A

28 1,008.00 1,512.00 2,016.00 N/A N/A

37 1,332.00 1,998.00 2,664.00 3,330.00 5,328.00

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]

STARMETRO SARAWAK (Mon-Tues)
col 2 3 4 5 8

cm
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

26.1
(RM)

12 388.80 583.20 777.60 972.00 1,555.20

14 453.60 680.40 907.20 1,134.00 1,814.40

16 518.40 777.60 1,036.80 1,296.00 2,073.60

18 583.20 874.80 1,166.40 1,458.00 2,332.80

20 648.00 972.00 1,296.00 1,620.00 2,592.00

22 712.80 1,069.20 1,425.60 1,782.00 2,851.20

24 777.60 1,166.40 1,555.20 1,944.00 N/A

26 842.40 1,263.60 1,684.80 N/A N/A

28 907.20 1,360.80 1,814.40 N/A N/A

37 1,198.80 1,798.20 2,397.60 2,997.00 4,795.20

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) - 10% ]

BLACK & WHITE READY RECKONER - DISPLAY



22

ÔmyStarjob / NOTICES 

National Edition StarMetro Central Edition
In Classifieds Out of Classifieds** In Classifieds Out of Classifieds**

Full Colour B&W Full Colour B&W Full Colour B&W Full Colour B&W
RM35,300 RM72.00 RM47,800 RM82.00 RM24,650 RM44.00 RM27,650 RM54.00

StarMetro North Edition StarMetro South & East Edition
In Classifieds Out of Classifieds** In Classifieds Out of Classifieds**

Full Colour B&W Full Colour B&W Full Colour B&W Full Colour B&W
RM27,700 RM53.00 RM30,600 RM63.00 RM13,500 RM20.00 RM16,500 RM30.00

StarMetro Sarawak Edition
In Classifieds Out of Classifieds**

Full Colour B&W Full Colour B&W
RM12,850 RM12.00 RM15,500 RM22.00

      Minimum size: 5cm x 1col
Ô CLASSIFIEDS DISPLAY (Single Column)   Maximum size: 37cm x 1col

EDITION
National StarMetro 

Central
StarMetro 

North
StarMetro 

South & East
StarMetro 
Sarawak

RM RM RM RM RM
CASUAL 34.00 25.00 28.00 12.50 12.00
5 insertions * 33.50 24.00 27.00 12.00 11.50
10 insertions 31.50 22.50 26.00 11.50 11.00
18 insertions 29.50 21.50 23.50 11.00 10.50
35 insertions 27.50 20.50 21.50 10.50 10.00
45 insertions 25.00 18.50 18.50 9.50 9.00
100 insertions 23.50 17.50 17.50 9.00 8.50
* Utilisation period is 3 months for the 5-insertions rate. Bookings are to be made in one space order; cancellations are not allowed.
* Not applicable for Notices Ad (eg.Tender, Lost & Found, Announcement etc). 

Ô CLASSIFIEDS DISPLAY (Multi Columns)   Minimum  size: 5cm x 2col

EDITION
National StarMetro 

Central
StarMetro 

North
StarMetro 

South & East
StarMetro 
Sarawak

RM RM RM RM RM
CASUAL 72.00 44.00 41.00 20.00 18.00
5 insertions * 69.00 43.00 40.00 18.00 17.50
10 insertions 66.00 42.00 39.00 17.00 16.50
18 insertions 63.00 40.00 37.00 16.00 15.50
35 insertions 60.00 38.00 35.00 14.50 14.00
45 insertions 57.00 36.00 32.00 13.50 13.00
100 insertions 54.00 33.00 30.00 12.00 11.50

* Utilisation period is 3 months for the 5-insertions rate. Bookings are to be made in one space order; cancellations are not allowed.

Ô LINER ADS (PER LINE - Minimum 4 lines)    *4 days (3+1 FOC)

EDITION National StarMetro 
Central

StarMetro 
North

StarMetro 
South & East

StarMetro 
Sarawak

RM RM RM RM RM

Jo
bs

One Day 17.50 10.00 13.00 5.00 5.00

4 Days* 17.50 10.00 13.00 5.00 5.00

O
th

er
s One Day 14.00 6.50 11.00 3.00 3.00

4 Days* 14.00 6.50 11.00 3.00 3.00

BOX NO. CHARGES
FOR ALL EDITIONS RM NOTES :

1. Spot Colour surcharge - please refer to the table in Ad Rates - Display 
section.

2.  Full colour rates are for full page ads only.
3.  StarMetro editions are not available on Sundays.
4.  All rates are subject to 6% Government Service Tax

Collected replies 100

Posted replies 250

Posted replies to 
Foreign address

500

AD RATES - CLASSIFIEDS
myStarjob -  Min. size: 5cm x 2col
Notices / Tender - Min. size: 5cm x 1col

** Out of classifieds refers to ads of the 
 following nature : • New Packaging • Rebranding
 • Announcement • Relocation • Auction
 • Business Opportunity etc.
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RATES - CLASSIFIEDS

READY RECKONER - CLASSIFIEDS DISPLAY (MULTI COLUMNS)
STAR NATIONAL

COL 2 3 4 5 6 8

(CM) 6.3
(RM)

9.6
(RM)

12.9
(RM)

16.2
(RM)

19.5
(RM)

26.1
(RM)

5 720.00 1,080.00 1,440.00 1,800.00 2,160.00 2,880.00 

6 864.00 1,296.00 1,728.00 2,160.00 2,592.00 3,456.00 

7 1,008.00 1,512.00 2,016.00 2,520.00 3,024.00 4,032.00 

8 1,152.00 1,728.00 2,304.00 2,880.00 3,456.00 4,608.00 

9 1,296.00 1,944.00 2,592.00 3,240.00 3,888.00 5,184.00 

10 1,440.00 2,160.00 2,880.00 3,600.00 4,320.00 5,760.00 

11 1,584.00 2,376.00 3,168.00 3,960.00 4,752.00 6,336.00 

12 1,728.00 2,592.00 3,456.00 4,320.00 5,184.00 6,912.00 

13 1,872.00 2,808.00 3,744.00 4,680.00 5,616.00 7,488.00 

14 2,016.00 3,024.00 4,032.00 5,040.00 6,048.00 8,064.00 

15 2,160.00 3,240.00 4,320.00 5,400.00 6,480.00 8,640.00 

16 2,304.00 3,456.00 4,608.00 5,760.00 6,912.00 9,216.00 

17 2,448.00 3,672.00 4,896.00 6,120.00 7,344.00 9,792.00 

18 2,592.00 3,888.00 5,184.00 6,480.00 7,776.00 10,368.00 

19 2,736.00 4,104.00 5,472.00 6,840.00 8,208.00 10,944.00 

20 2,880.00 4,320.00 5,760.00 7,200.00 8,640.00 11,520.00 

21 3,024.00 4,536.00 6,048.00 7,560.00 9,072.00 12,096.00 

22 3,168.00 4,752.00 6,336.00 7,920.00 9,504.00 12,672.00 

23 3,312.00 4,968.00 6,624.00 8,280.00 9,936.00 13,248.00 

24 3,456.00 5,184.00 6,912.00 8,640.00 10,368.00 13,824.00 

25 3,600.00 5,400.00 7,200.00 9,000.00 10,800.00 14,400.00 

26 3,744.00 5,616.00 7,488.00 9,360.00 11,232.00 14,976.00 

27 3,888.00 5,832.00 7,776.00 9,720.00 11,664.00 N/A

28 4,032.00 6,048.00 8,064.00 10,080.00 12,096.00 N/A

29 4,176.00 6,264.00 8,352.00 10,440.00 12,528.00 N/A

30 4,320.00 6,480.00 8,640.00 10,800.00 12,960.00 N/A

31 4,464.00 6,696.00 8,928.00 11,160.00 13,392.00 N/A

32 N/A N/A N/A N/A N/A N/A

33 N/A N/A N/A N/A N/A N/A

34 N/A N/A N/A N/A N/A N/A

35 N/A N/A N/A N/A N/A N/A

36 N/A N/A N/A N/A N/A N/A

37 5,328.00 7,992.00 10,656.00 13,320.00 15,984.00 21,312.00 

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula for calculation : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]
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RATES - CLASSIFIEDS

READY RECKONER - CLASSIFIEDS DISPLAY (MULTI COLUMNS)
STARMETRO CENTRAL

COL 2 3 4 5 6 8

(CM)
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

19.5
(RM)

26.1
(RM)

5 440.00 660.00 880.00 1,100.00 1,320.00 1,760.00 

6 528.00 792.00 1,056.00 1,320.00 1,584.00 2,112.00 

7 616.00 924.00 1,232.00 1,540.00 1,848.00 2,464.00 

8 704.00 1,056.00 1,408.00 1,760.00 2,112.00 2,816.00 

9 792.00 1,188.00 1,584.00 1,980.00 2,376.00 3,168.00 

10 880.00 1,320.00 1,760.00 2,200.00 2,640.00 3,520.00 

11 968.00 1,452.00 1,936.00 2,420.00 2,904.00 3,872.00 

12 1,056.00 1,584.00 2,112.00 2,640.00 3,168.00 4,224.00 

13 1,144.00 1,716.00 2,288.00 2,860.00 3,432.00 4,576.00 

14 1,232.00 1,848.00 2,464.00 3,080.00 3,696.00 4,928.00 

15 1,320.00 1,980.00 2,640.00 3,300.00 3,960.00 5,280.00 

16 1,408.00 2,112.00 2,816.00 3,520.00 4,224.00 5,632.00 

17 1,496.00 2,244.00 2,992.00 3,740.00 4,488.00 5,984.00 

18 1,584.00 2,376.00 3,168.00 3,960.00 4,752.00 6,336.00 

19 1,672.00 2,508.00 3,344.00 4,180.00 5,016.00 6,688.00 

20 1,760.00 2,640.00 3,520.00 4,400.00 5,280.00 7,040.00 

21 1,848.00 2,772.00 3,696.00 4,620.00 5,544.00 7,392.00 

22 1,936.00 2,904.00 3,872.00 4,840.00 5,808.00 7,744.00 

23 2,024.00 3,036.00 4,048.00 5,060.00 6,072.00 8,096.00 

24 2,112.00 3,168.00 4,224.00 5,280.00 6,336.00 8,448.00 

25 2,200.00 3,300.00 4,400.00 5,500.00 6,600.00 8,800.00 

26 2,288.00 3,432.00 4,576.00 5,720.00 6,864.00 9,152.00 

27 2,376.00 3,564.00 4,752.00 5,940.00 7,128.00 N/A

28 2,464.00 3,696.00 4,928.00 6,160.00 7,392.00 N/A

29 2,552.00 3,828.00 5,104.00 6,380.00 7,656.00 N/A

30 2,640.00 3,960.00 5,280.00 6,600.00 7,920.00 N/A

31 2,728.00 4,092.00 5,456.00 6,820.00 8,184.00 N/A

32 N/A N/A N/A N/A N/A N/A

33 N/A N/A N/A N/A N/A N/A

34 N/A N/A N/A N/A N/A N/A

35 N/A N/A N/A N/A N/A N/A

36 N/A N/A N/A N/A N/A N/A

37 3,256.00 4,884.00 6,512.00 8,140.00 9,768.00 13,024.00 

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula for calculation : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]
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RATES - CLASSIFIEDS

READY RECKONER - CLASSIFIEDS DISPLAY (MULTI COLUMNS)
STARMETRO NORTH

COL 2 3 4 5 6 8

(CM)
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

19.5
(RM)

26.1
(RM)

5 410.00 615.00 820.00 1,025.00 1,230.00 1,640.00 

6 492.00 738.00 984.00 1,230.00 1,476.00 1,968.00 

7 574.00 861.00 1,148.00 1,435.00 1,722.00 2,296.00 

8 656.00 984.00 1,312.00 1,640.00 1,968.00 2,624.00 

9 738.00 1,107.00 1,476.00 1,845.00 2,214.00 2,952.00 

10 820.00 1,230.00 1,640.00 2,050.00 2,460.00 3,280.00 

11 902.00 1,353.00 1,804.00 2,255.00 2,706.00 3,608.00 

12 984.00 1,476.00 1,968.00 2,460.00 2,952.00 3,936.00 

13 1,066.00 1,599.00 2,132.00 2,665.00 3,198.00 4,264.00 

14 1,148.00 1,722.00 2,296.00 2,870.00 3,444.00 4,592.00 

15 1,230.00 1,845.00 2,460.00 3,075.00 3,690.00 4,920.00 

16 1,312.00 1,968.00 2,624.00 3,280.00 3,936.00 5,248.00 

17 1,394.00 2,091.00 2,788.00 3,485.00 4,182.00 5,576.00 

18 1,476.00 2,214.00 2,952.00 3,690.00 4,428.00 5,904.00 

19 1,558.00 2,337.00 3,116.00 3,895.00 4,674.00 6,232.00 

20 1,640.00 2,460.00 3,280.00 4,100.00 4,920.00 6,560.00 

21 1,722.00 2,583.00 3,444.00 4,305.00 5,166.00 6,888.00 

22 1,804.00 2,706.00 3,608.00 4,510.00 5,412.00 7,216.00 

23 1,886.00 2,829.00 3,772.00 4,715.00 5,658.00 7,544.00 

24 1,968.00 2,952.00 3,936.00 4,920.00 5,904.00 7,872.00 

25 2,050.00 3,075.00 4,100.00 5,125.00 6,150.00 8,200.00 

26 2,132.00 3,198.00 4,264.00 5,330.00 6,396.00 8,528.00 

27 2,214.00 3,321.00 4,428.00 5,535.00 6,642.00 N/A

28 2,296.00 3,444.00 4,592.00 5,740.00 6,888.00 N/A

29 2,378.00 3,567.00 4,756.00 5,945.00 7,134.00 N/A

30 2,460.00 3,690.00 4,920.00 6,150.00 7,380.00 N/A

31 2,542.00 3,813.00 5,084.00 6,355.00 7,626.00 N/A

32 N/A N/A N/A N/A N/A N/A

33 N/A N/A N/A N/A N/A N/A

34 N/A N/A N/A N/A N/A N/A

35 N/A N/A N/A N/A N/A N/A

36 N/A N/A N/A N/A N/A N/A

37 3,034.00 4,551.00 6,068.00 7,585.00 9,102.00 12,136.00 

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula for calculation : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]
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RATES - CLASSIFIEDS

READY RECKONER - CLASSIFIEDS DISPLAY (MULTI COLUMNS)
STARMETRO SOUTH & EAST

COL 2 3 4 5 6 8

(CM)
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

19.5
(RM)

26.1
(RM)

5 200.00 300.00 400.00 500.00 600.00 800.00 

6 240.00 360.00 480.00 600.00 720.00 960.00 

7 280.00 420.00 560.00 700.00 840.00 1,120.00 

8 320.00 480.00 640.00 800.00 960.00 1,280.00 

9 360.00 540.00 720.00 900.00 1,080.00 1,440.00 

10 400.00 600.00 800.00 1,000.00 1,200.00 1,600.00 

11 440.00 660.00 880.00 1,100.00 1,320.00 1,760.00 

12 480.00 720.00 960.00 1,200.00 1,440.00 1,920.00 

13 520.00 780.00 1,040.00 1,300.00 1,560.00 2,080.00 

14 560.00 840.00 1,120.00 1,400.00 1,680.00 2,240.00 

15 600.00 900.00 1,200.00 1,500.00 1,800.00 2,400.00 

16 640.00 960.00 1,280.00 1,600.00 1,920.00 2,560.00 

17 680.00 1,020.00 1,360.00 1,700.00 2,040.00 2,720.00 

18 720.00 1,080.00 1,440.00 1,800.00 2,160.00 2,880.00 

19 760.00 1,140.00 1,520.00 1,900.00 2,280.00 3,040.00 

20 800.00 1,200.00 1,600.00 2,000.00 2,400.00 3,200.00 

21 840.00 1,260.00 1,680.00 2,100.00 2,520.00 3,360.00 

22 880.00 1,320.00 1,760.00 2,200.00 2,640.00 3,520.00 

23 920.00 1,380.00 1,840.00 2,300.00 2,760.00 3,680.00 

24 960.00 1,440.00 1,920.00 2,400.00 2,880.00 3,840.00 

25 1,000.00 1,500.00 2,000.00 2,500.00 3,000.00 4,000.00 

26 1,040.00 1,560.00 2,080.00 2,600.00 3,120.00 4,160.00 

27 1,080.00 1,620.00 2,160.00 2,700.00 3,240.00 N/A

28 1,120.00 1,680.00 2,240.00 2,800.00 3,360.00 N/A

29 1,160.00 1,740.00 2,320.00 2,900.00 3,480.00 N/A

30 1,200.00 1,800.00 2,400.00 3,000.00 3,600.00 N/A

31 1,240.00 1,860.00 2,480.00 3,100.00 3,720.00 N/A

32 N/A N/A N/A N/A N/A N/A

33 N/A N/A N/A N/A N/A N/A

34 N/A N/A N/A N/A N/A N/A

35 N/A N/A N/A N/A N/A N/A

36 N/A N/A N/A N/A N/A N/A

37 1,480.00 2,220.00 2,960.00 3,700.00 4,440.00 5,920.00 

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula for calculation : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]
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RATES - CLASSIFIEDS

READY RECKONER - CLASSIFIEDS DISPLAY (MULTI COLUMNS)
STARMETRO SARAWAK

COL 2 3 4 5 6 8

(CM)
6.3

(RM)
9.6

(RM)
12.9
(RM)

16.2
(RM)

19.5
(RM)

26.1
(RM)

5 180.00 270.00 360.00 450.00 540.00 720.00 

6 216.00 324.00 432.00 540.00 648.00 864.00 

7 252.00 378.00 504.00 630.00 756.00 1,008.00 

8 288.00 432.00 576.00 720.00 864.00 1,152.00 

9 324.00 486.00 648.00 810.00 972.00 1,296.00 

10 360.00 540.00 720.00 900.00 1,080.00 1,440.00 

11 396.00 594.00 792.00 990.00 1,188.00 1,584.00 

12 432.00 648.00 864.00 1,080.00 1,296.00 1,728.00 

13 468.00 702.00 936.00 1,170.00 1,404.00 1,872.00 

14 504.00 756.00 1,008.00 1,260.00 1,512.00 2,016.00 

15 540.00 810.00 1,080.00 1,350.00 1,620.00 2,160.00 

16 576.00 864.00 1,152.00 1,440.00 1,728.00 2,304.00 

17 612.00 918.00 1,224.00 1,530.00 1,836.00 2,448.00 

18 648.00 972.00 1,296.00 1,620.00 1,944.00 2,592.00 

19 684.00 1,026.00 1,368.00 1,710.00 2,052.00 2,736.00 

20 720.00 1,080.00 1,440.00 1,800.00 2,160.00 2,880.00 

21 756.00 1,134.00 1,512.00 1,890.00 2,268.00 3,024.00 

22 792.00 1,188.00 1,584.00 1,980.00 2,376.00 3,168.00 

23 828.00 1,242.00 1,656.00 2,070.00 2,484.00 3,312.00 

24 864.00 1,296.00 1,728.00 2,160.00 2,592.00 3,456.00 

25 900.00 1,350.00 1,800.00 2,250.00 2,700.00 3,600.00 

26 936.00 1,404.00 1,872.00 2,340.00 2,808.00 3,744.00 

27 972.00 1,458.00 1,944.00 2,430.00 2,916.00 N/A

28 1,008.00 1,512.00 2,016.00 2,520.00 3,024.00 N/A

29 1,044.00 1,566.00 2,088.00 2,610.00 3,132.00 N/A

30 1,080.00 1,620.00 2,160.00 2,700.00 3,240.00 N/A

31 1,116.00 1,674.00 2,232.00 2,790.00 3,348.00 N/A

32 N/A N/A N/A N/A N/A N/A

33 N/A N/A N/A N/A N/A N/A

34 N/A N/A N/A N/A N/A N/A

35 N/A N/A N/A N/A N/A N/A

36 N/A N/A N/A N/A N/A N/A

37 1,332.00 1,998.00 2,664.00 3,330.00 3,996.00 5,328.00 

Costs are calculated based on casual rate and are subject to 6% GST
[ Formula for calculation : Col (Width) x Cm (Height) x Base Rate (Casual / Contractual) ]
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FIXED POSITIONS

1. Main Paper

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 36,500

1 SET - - 32,800

2 SETS - - 31,800

3 SETS - - 31,000

4 SETS - - 30,000

PA
G

E 
2

(10cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - 17,100 20,000

1 SET - 15,450 18,400

2 SETS - 14,900 17,850

3 SETS - 14,650 17,600

4 SETS - 14,350 17,300

LEFT (37cm x 2col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 30,000

1 SET - - 27,600

2 SETS - - 26,700

3 SETS - - 26,400

4 SETS - - 25,950

RIGHT (37cm x 2col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 36,000

1 SET - - 33,100

2 SETS - - 32,100

3 SETS - - 31,700

4 SETS - - 31,150

PA
G

E 
3

(10cm x 8 col / 18cm x 4 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - 20,700 26,200

1 SET - 18,900 24,200

2 SETS - 18,450 23,500

3 SETS - 18,125 22,900

4 SETS - 17,800 22,350
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FIXED POSITIONS
PA

G
E 

4

 (10cm x 8 col / 37cm x 2 col / 
18cm x 4 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 10,500 12,800 18,300

1 SET 8,800 10,800 15,800

2 SETS 8,350 10,350 15,200

3 SETS 7,850 10,000 14,700

4 SETS 7,400 9,650 14,200

B
A

CK
 P

A
G

E 
/ 

ST
A

R
SP

O
RT

(12cm x 5cm) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 7,300

1 SET - - 6,500

2 SETS - - 6,100

3 SETS - - 5,800

4 SETS - - 5,500

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 12,300 20,800 23,800

1 SET 11,500 20,000 23,000

2 SETS 11,000 19,700 22,500

3 SETS 10,500 19,300 22,000

4 SETS 10,000 19,000 21,600

ST
A

R
SP

O
RT

EDITORIAL HEADER B&W (RM) S/C (RM) F/C (RM)

Max (5cm x 2 col / 4cm x 2 col) - - 10,000

*Note: a) Open to sponsors of events only.
 b) Strictly logo of events/sponsors. No other information is allowed within the space
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2. StarBiz (Mondays to  Fridays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - 7,800 11,300

1 SET - 7,000 10,500

2 SETS - 6,750 10,200

3 SETS - 6,450 9,900

4 SETS - 6,200 9,400

B
U

R
SA

 
M

A
LA

Y
SI

A
Tu

es
d

ay
s 

to
 

Fr
id

ay
s

LOGO (4cm x 2 col) B&W (RM) S/C (RM) F/C (RM)

2 MONTHS 1,100 2,150 2,950

6 MONTHS 1,050 2,100 2,900

12 MONTHS 1,000 2,000 2,800

3. StarBiz Week (Weekly - Saturdays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 12,800

1 SET - - 10,800

2 SETS - - 10,600

3 SETS - - 10,400

4 SETS - - 10,100

PA
G

E 
3

(10cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 13,000

1 SET - - 11,100

2 SETS - - 10,900

3 SETS - - 10,600

4 SETS - - 10,350

FIXED POSITIONS
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FIXED POSITIONS

4. Star2 (Mondays to  Sundays)  

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 6,3806,380 7,4807,480 11,33011,330

1 SET 5,2505,250 6,3006,300 9,5009,500

2 SETS 4,9004,900 5,9005,900 9,1509,150

3 SETS 4,6004,600 5,5005,500 8,7508,750

4 SETS 4,3004,300 5,0005,000 8,3008,300

PA
G

E 
3

(10cm x 8 col / 37cm x 2 col / 
18cm x 4 col) 

B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 6,8206,820 8,0308,030 11,66011,660

1 SET 5,4005,400 6,5006,500 9,8009,800

2 SETS 5,1005,100 6,2006,200 9,2009,200

3 SETS 4,7504,750 5,8505,850 8,8508,850

4 SETS 4,4504,450 5,5505,550 8,5008,500

TV
 G

U
ID

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - - 9,9009,900

1 SET - - 8,2008,200

2 SETS - - 7,9507,950

3 SETS - - 7,7007,700

4 SETS - - 7,5007,500

TV
 

PA
G

E LOGO (3cm x 3cm) B&W (RM) S/C (RM) F/C (RM)

per logo - - 5,000
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FIXED POSITIONS

5. StarMetro Central (Mondays to Saturdays)

DISPLAY

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 5,060 6,270 8,580

1 SET 4,100 5,350 7,400

2 SETS 3,900 5,100 7,100

3 SETS 3,700 4,900 6,900

4 SETS 3,350 4,600 6,600

PA
G

E 
3

(10cm x 8 col / 37cm x 2 col / 
18cm x 4 col) 

B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 5,830 6,930 9,020

1 SET 4,850 5,800 7,800

2 SETS 4,650 5,600 7,600

3 SETS 4,450 5,400 7,400

4 SETS 4,250 5,200 7,200

EV
EN

T 
LO

G
O (Max : 4cm x 2col) B&W (RM) S/C (RM) F/C (RM)

per logo - - 6,300

CLASSIFIED

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 4,250 6,100

6   insertions - 3,450 5,300

12 insertions - 3,300 5,100

6. StarMetro North (Mondays to Saturdays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 3,500 4,600 6,500

1 SET 2,700 3,800 5,700

2 SETS 2,500 3,300 5,500

7. StarMetro South & East (Mondays to Saturdays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 2,050 2,650 3,950

1 SET 1,250 1,850 3,150

2 SETS 1,130 1,730 3,000

3 SETS 1,010 1,610 2,850

4 SETS 890 1,490 2,700
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FIXED POSITIONS

8. StarMetro Sarawak (Mondays to Saturdays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 2,050 2,650 3,950

 1 SET 1,250 1,850 3,150

2 SETS 1,130 1,730 3,000

3 SETS 1,010 1,610 2,850

4 SETS 890 1,490 2,700

9. automania.my (Weekly - Thursdays)

PA
G

E 
3 

or
 4

(8cm x 8 col or 37cm x 2col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 5,000 - 9,000

1 SET 4,000 - 7,800

2 SETS 3,350 - 6,800

3 SETS 2,750 - 5,500

10. Star Fit4life (Weekly - Sundays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 5,800 6,800 10,300

1 SET 5,000 6,000 9,500

2 SETS 4,650 5,600 9,150

3 SETS 4,350 5,100 8,750

4 SETS 4,050 4,600 8,300

PA
G

E 
3 

(10cm x 8 col / 37cm x 2 col / 
18cm x 4 col) 

B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 6,200 7,300 10,600

1 SET 5,400 6,500 9,800

2 SETS 5,100 6,200 9,200

3 SETS 4,750 5,850 8,850

4 SETS 4,450 5,550 8,500



34

11. CLOVE (Weekly - Sundays)

PA
G

E 
3 (10cm x 8 col / 18cm x 4col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY 6,200 7,300 10,600

1 SET 5,400 6,500 9,800

12. StarEducate (Weekly - Sundays)

FR
O

N
T 

PA
G

E

(8cm x 8 col) B&W (RM) S/C (RM) F/C (RM)

LOOSE BUY - 6,800 10,300

1 SET - 6,000 9,500

2 SETS - 5,600 9,150

3 SETS - 5,100 8,750

4 SETS - 4,600 8,300

NOTES :

a) One set comprises of 13 or 14 insertions.

b) Rates quoted are per insertion.

c) Panel contracts are on a calendar year basis i.e. January to December.

d) Spot Colour rates quoted refer to one spot colour (2 process colour).

 Additional charges will apply for usage of 3 process colour - RM1,500 for National and 
RM1,000 for Metro.

e) For Fixed Positions with option on sizes, advertisers with any panel commitment are 
allowed to alternate the ad size (1 week notice is required if there are any changes in 
panel ad size).

f) A surcharge will be levied for non-completion of contract and/or cancellations. 50% of 
the incomplete insertion cost will be levied for cancellations with more than 2 months’ 
notice, while 100% of the incomplete insertion cost will be levied for cancellations with 
less than 2 months’ notice.

g) Panel advertisements are strictly for display advertisements only.

h) Creative buy options are available upon request. Terms and conditions apply.

FIXED POSITIONS
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RATES - LIFE INSPIRED 

Channel Profile

Chic, charismatic and savvy, Life Inspired is Asia’s first 
complete lifestyle television brand in high definition. 
Since 2009, Life Inspired has been constantly pulling 
back the curtain on the creative process through its 
influential and inventive programming that has shaken 
up the way we look at trends thus making it the 
premiere lifestyle destination from cuisine, design, 
wellness, travel and style which remains unrivalled.

Life Inspired viewers are sophisticated, educated and 
discerning consumers with tremendous spending 
power. These affluent Asian urbanites live and breathe 
fashion and design, interiors and architecture and are 
often early adopters. They are true trendsetters with a 
cosmopolitan outlook in life. Whether it is searching for 
the latest haute cuisine restaurant, stunning furniture 
piece, modern medicine breakthroughs, luxury holiday 
destination or fashion trends, they look to Life Inspired 
as the authoritative lifestyle television channel.

A few viewer statistics (Malaysia)
• Decision makers: 70% are managers and above
• Digital savvy: 89% own at least one laptop
• Fans of luxury brand: 84% own luxury watch 
 worth at least RM1,500 
• Early adopters: 60% have the most 
 modern gadgets
• High spenders: 51% spend at least 
 RM3,000 on credit card per month

Regional viewership
• As of Dec’12 2.78 million homes 
 (11.12 million viewers)

Rates

Advertising Rate (RM)

Channel 10sec 15sec 20sec 30sec 40sec 45sec 60sec

Lifestyle 
HD 728

3,000 3,960 4,800 6,000 7,800 10,140 12,000

Kindly contact our sales team to explore other available options and packages.

Channel 728

t 

t 
h

Advee trtrtiiiisiiiingg RRaRattete ( ((RM)
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FULL COLOUR (ROP) RM
Full Page (37cm x 26cm) 13,800
Half Page (18cm x 26cm) 8,800
Quarter Page (18cm x 13cm) 5,500
Inside Bottom Panel (10cm x 26cm) 6,000
Ear Space (6cm x 13cm) 3,000

FULL COLOUR (FRONT PAGE)
Ear Space (6cm x 13cm) 7,200
Bottom Panel (8cm x 26cm) 9,200

BRANDING SPOT
Size A (3cm x 6cm) 4,200
Size B (10cm x 6cm) 4,700

JACKET
Full Wrap 88,000
Half Wrap 48,000

STICK ON
Front Page (6cm x 8cm) From RM0.15

POSITION LOADING 
CHARGE

Centrespread 40%
Consecutive or facing 10%
Facing (Front Half) 30%
Front Half Right 20%
Front Half Left 10%
Specific Position 10%
Sandwich 50%
Advertorial No additional 

charges

BOOKING DEADLINE
14 days before publication date

CANCELLATION
10 days before publication date

COPY DEADLINE
5 days before publication date

MATERIAL FORMAT
Digital format: Acrobat PDF with Embedded Fonts• 
Colour Contribution with CMYK and Resolution • 
300 dpi with colour proof
PDF Profile: Acrobat 5 (PDF 1.4)• 

DISTRIBUTION
220,000 copies nationwide• 
1,660 distribution points targeting Chinese centric areas• 

PUBLICATION: Every Friday

MEDIUM: Chinese

Note: Rates subject to 6% Govt Service Tax

RATES - RED TOMATO
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RATES - MAGAZINES

DETAILS NOTE

Trimmed size : 30cm (h) x 22cm (w)

Bleed size : 3mm all round

Half Page  : 15cm (h) x 22cm (w) (Horizontal)
 : 30cm (h) x 11cm (w) (Vertical)

Paper -  Cover : 128gsm Art paper
  Text : 80gsm Art paper

Material -  PDF format 
  (with fonts and pictures embedded) 
  + colour proof

• Soft copy of material (PDF format) supplied will be considered 
as final (Digital proof will serve as a colour guide only).

• Rates subject to 6% Govt Service 
Tax

• A penalty will be levied on 
cancellation with less than 1 
month notice

• Creative buy options are 
available

• For editorial buys, activities, 
contest,etc which requires 
concept and layout from the 
editorial team, an additional 
RM1,000 editorial fee would be 
charged per page.

FULL COLOUR RM
Back Cover 6,500
Inside Front cover 5,600
Inside Back Cover 5,700
Page 1 (Full Colour Ad Only) 5,800
Run-On-Book: Full Page 4,800

Half Page 4,000
Centrespread 8,500

BLACK & WHITE
Full Page 3,600
Half Page 3,100

SPECIFIED POSITION Colour BW
Front Half Right 30% 40%
Front Half 20% 30%
Facing / Consecutive Add 10% Add 10%

BOOKING DEADLINE  
4 weeks before issue date
COPY DEADLINE  
3 weeks before issue date
CIRCULATION BASE GUARANTEE 50,000



38

RATES - MAGAZINES

Ryzalman 2012'

Paparan Lukisan 
Pemenang Peraduan   Mewarna Kuntum/Dutch Lady sepanjang 2012

ap
em

y 

Si Comel

sukanya dia..hati-hati, kalau terjatuh susah          pula nanti! 

PePe
MMM
sess

Pap
Pe

Ayah!suk

Si PintarSi Pintar

Persiapkan Diri Untuk Menghadapi Cabaran 
Baharu!

Yeaa!!! Selamat tahun baharu, selamat kembali ke sekolah!

Mendidik Sambil Menghibur

Mendung 
Telah Berlalu

Robin Jaring Gol 
Messi 

Sayang...

FULL COLOUR RM
Back Cover 7,000
Inside Front cover 6,500
Inside Back Cover 5,900
Run-On-Book: Full Page 5,500

Half Page 4,500
Activity Page (per page) 6,500

BLACK & WHITE
Full Page 4,600
Half Page 3,700

SPECIFIED POSITION Colour BW
Front Half Right 25% 30%
Front Half 20% 25%
Facing / Consecutive Add 10% Add 10%

KUNTUM 
WEBSITE

Size Full size Weekly
rate (RM)

Large rec banner 300x250 35-40KB 5,000
Long rec banner 120x600 35-40KB 4,000
Small rec banner 120x240 35-40KB 3,000

BOOKING DEADLINE  
4 weeks before issue date
COPY DEADLINE  
Every 10th of the month before publication
CIRCULATION BASE GUARANTEE 100,000

DETAILS NOTE

Format : Portrait A4

Trimmed size : 28cm (h) x 21cm (w)

Bleed size : 3mm all round

Half Page  : 28cm (h) x 10.5cm (w) (Vertical)
 : 14cm (h) x 21cm (w) (Horizontal)

Centrespread : 28 (h) x 42cm (w)

Paper -  Cover : 105gsm Art paper
  Text : 48.8gsm Newsprint
    65gsm Coated Mechanical

Material -  PDF format 
  (with fonts and pictures embedded) 
  + colour proof

• Soft copy of material (PDF format) supplied will be considered as final 
(Digital proof will serve as a colour guide only).

• Rates subject to 6% Govt Service 
Tax

• A penalty will be levied on 
cancellation with less than 1 
month notice and 3 months 
notice for ad packages / 
sponsorship of sections

• Creative buy options are 
available

• For editorial buys, activities, 
contest,etc which requires 
concept and layout from the 
editorial team, an additional 
RM1,000 editorial fee would be 
charged per page.

RRobinRobin JarRobin Jarinbin Jarinbin JarinJarinring Gog Gol ol lg Gog Gg Gg
MesMesessssssii iMeM
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RATES - MAGAZINES

Cover 001.indd   2

DETAILS NOTE

Format : Portrait A4

Trimmed size : 29.2cm (h) x 21cm (w)

Bleed size : 3mm all round

Half Page  : 29.2cm (h) x 10.5cm (w) (Vertical)
 : 14.6cm (h) x 21cm (w) (Horizontal)

Paper -  Cover : 157gsm Art paper
  Text : 80gsm Art paper

Material -  PDF format 
  (with fonts and pictures embedded) 
  + colour proof

• Soft copy of material (PDF format) supplied will be considered as final 
(Digital proof will serve as a colour guide only).

• Rates subject to 6% Govt Service 
Tax

• A penalty will be levied on 
cancellation with less than 1 
month notice 

• Creative buy options are 
available

• For editorial buys, activities, 
contest,etc which requires 
concept and layout from the 
editorial team, an additional 
RM1,000 editorial fee would be 
charged per page.

FULL COLOUR RM
Back Cover 6,000
Inside Front cover 5,200
Inside Back Cover 5,000
Run-On-Book: Full Page 4,800

Half Page 4,000

BLACK & WHITE
Full Page 3,500
Half Page 3,000

SPECIFIED POSITION Colour BW
Front Half Right 30% 40%
Front Half 20% 30%
Facing / Consecutive Add 10% Add 10%

BOOKING DEADLINE  
4 weeks before issue date
COPY DEADLINE  
2 weeks before issue date
CIRCULATION BASE GUARANTEE 20,000
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RATES - MAGAZINES
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JOY 

BAKE AN 

XMAS GIFT

rainbow cake

christollen

red wine cake

chocolate sable

Delicious 

party ideas

FREE! 
FESTIVE BAKING 

RECIPE BOOKLET

WIN! 
Le Creuset
cocotte 
sets 
worth  
RM579 
each

SHARE THE JOJJJJJJJJJ

RAINBOW    

Malaysia’s premier food lifestyle magazine

in association with

D
ecem

b
er 2012

034/10/2012

dd 1

11/20/12   5:09 PM(in
cl. G

S
T

)

RRA

January 2013

034/10/2012

in association with

RM12.00, S$6.00 (incl. GST)

over_janice new.indd   1

DETAILS NOTE

Format : Portrait

Trimmed size : 26cm (h) x 21cm (w)

Bleed size : 3mm all round

Half Page  : 13cm (h) x 21cm (w) (Horizontal)

One Third Page : 26cm (h)  x 7cm (w) (Vertical)

Paper -  Cover : 230gsm Art Card
  Text : 90gsm Art paper
  Form : 140gsm Woodfree

Material -  PDF format 
  (with fonts and pictures embedded) 
  + colour proof

• Soft copy of material (PDF format) supplied will be considered as final 
(Digital proof will serve as a colour guide only).

• Rates subject to 6% Govt Service 
Tax

• A penalty will be levied on 
cancellation with less than 2 
months notice 

• Creative buy options are 
available

• For editorial buys, activities, 
contest,etc which requires 
concept and layout from the 
editorial team, an additional 
RM1,000 editorial fee would be 
charged per page.

FULL COLOUR RM
Back Cover 8,700
Inside Front cover 8,000
Inside Back Cover 7,300
Run-On-Book: Full Page 7,000

Half Page 5,600
One Third Page 4,700

SPECIFIED POSITION Colour
Front Half Right 30%
Front Half 20%
Facing / Consecutive Add 10%

BOOKING DEADLINE  
1 month before issue date
COPY DEADLINE  
3 weeks before issue date
CIRCULATION BASE GUARANTEE 25,000
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RATES - THE STAR ONLINE

WELCOME/HOMEpage {Rotation of up to 6 Advertisers}
Ad Unit

Daily Rates 
(RM)

Weekly Rates 
(RM)

Banner Size File Size 

Site Takeover 22,000 N/A 780 pixels (w) x 585 pixels (h) 50 KB

Bottom Ad Crawler 12,000 N/A 1000 pixels (w) x 85 pixels (h) 50 KB

Mid Tower N/A 20,000 180 pixels (w) x 290 pixels (h) 40 KB

Leaderboard 3,000 17,000 728 pixels (w) x 90 pixels (h) 35-40 KB

Expandable 
Leaderboard 4,200 24,000

728 pixels (w) x 90 pixels (h)
expand to 

728 pixels (w) x 315 pixels (h)
40-45 KB

Medium 
Rectangular 2,000 12,000 300 pixels (w) x 250 pixels (h) 25-30 KB

Expandable 
Medium
Rectangular

2,800 16,000
300 pixels (w) x 250 pixels (h) 

expand to 
600 pixels (w) x 250 pixels (h) 

35-40 KB

Mid Page 1,500 9,000 391 pixels (w) x 50 pixels (h) 20-25KB

Expandable Mid 
Page 2,100 12,600

391 pixels (w) x 50 pixels (h)
expand to 

391 pixels (w) x 150 pixels (h)
30 KB

 Vertical 1,600 10,000 120 pixels (w) x 240 pixels (h) 20-25 KB

Text Link 1,000 5,500 Max of 8 words N/A
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RATES - THE STAR ONLINE

NEWS {Rotation of up to 8 Advertisers}
Ad Unit 

Daily Rates 
(RM)

Weekly Rates 
(RM)

Banner Size File Size

Site Takeover* 10,000 N/A 780 pixels (w) x 585 pixels (h) 50 KB

Bottom Ad Crawler 12,000 N/A 1000 pixels (w) x 85 pixels (h) 50 KB

Leaderboard 2,800 16,500 728 pixels (w) x 90 pixels (h) 35-40 KB

Expandable 
Leaderboard 3,800 22,000

728 pixels (w) x 90 pixels (h)
expand to 

728 pixels (w) x 315 pixels (h)
40-45 KB

Large Rectangular 2,800 16,500 336 pixels (w) x 280 pixels (h) 35-40 KB

Expandable Large 
Rectangular 3,800 22,000

336 pixels (w) x 280 pixels (h) 
expand to 

500 pixels (w) x 300 pixels (h) 
40-45 KB

* Only available in homepage
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RATES - THE STAR ONLINE

BUSINESS page {Rotation of up to 5 Advertisers}
Ad Unit 

Daily Rates 
(RM)

Weekly Rates 
(RM)

Banner Size File Size

Site Takeover* 10,000 N/A 780 pixels (w) x 585 pixels (h) 50 KB

Bottom Ad Crawler 10,000 N/A 970 pixels (w) x 90 pixels (h) 50 KB

Leaderboard 2,100 13,000 728 pixels (w) x 90 pixels (h) 35-40 KB

Expandable 
Leaderboard 2,800 17,000

728 pixels (w) x 90 pixels (h)
expand to 

728 pixels (w) x 315 pixels (h)
40-45 KB

Large Rectangular 2,100 13,000 336 pixels (w) x 280 pixels (h) 35-40 KB

Expandable Large 
Rectangular 2,800 17,000

336 pixels (w) x 280 pixels (h) 
expand to 

500 pixels (w) x 300 pixels (h) 
40-45 KB

* Only available in homepage
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RATES - THE STAR ONLINE

Specialist Sections:
CloveTwo/ Motoring/ Parenthots/ mStar Online/ MyStarJob/ Sport/ Lifestyle/ 

Metro/ eCentral/ Education/ TechCentral/ Daily Chilli/ Multimedia/ Kuali/ 
R.AGE/ AllMalaysia (Rotation of up to 5 Advertiser)

Ad Unit
Daily Rates 

(RM)
Weekly Rates 

(RM)
Banner Size File Size

Site Takeover* 5,000 N/A 780 pixels (w) x 585 pixels (h) 50 KB

Bottom Ad Crawler 2,000 12,000 970 pixels (w) x 90 pixels (h) 50 KB

Leaderboard 1,050 6,500 728 pixels (w) x 90 pixels (h) 35-40 KB

Expandable
Leaderboard 1,450 9,000

728 pixels (w) x 90 pixels (h)
expand to 

728 pixels (w) x 315 pixels (h)
40-45 KB

Medium 
Rectangular** 580 3,500 300 pixels (w) x 250 pixels (h) 25-30 KB

Expandable
Rectangular** 800 5,000

300 pixels (w) x 250 pixels (h)
expand to 

600 pixels (w) x 250 pixels (h)
35-40 KB

Large Rectangular 580 3,500 336 pixels (w) x 280 pixels (h) 35-40 KB

Expandable Large 
Rectangular 800 5,000

336 pixels (w) x 280 pixels (h) 
expand to

500 pixels (w) x 300 pixels (h) 
40-45 KB

* Only available in homepage
** Only available in CloveTwo, Parenthots, allMalaysia.info & Rage.
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RATES - THE STAR ONLINE

Ad Unit
Daily Rates 

(RM)
Weekly Rates 

(RM)
Banner Size File Size 

Leaderboard 2,000 12,000 728 pixels (w) x 90 pixels (h) 35-40 KB

Expandable 
Leaderboard

2,800 15,000
728 pixels (w) x 90 pixels (h)

expand to 
728 pixels (w) x 200 pixels (h)

40-45 KB

Medium 
Rectangular 

1,600 10,000 300 pixels (w) x 250 pixels (h) 25-30 KB

Expandable 
Rectangular

2,600 15,000
300 pixel (w) x 250 pixel (h)

expand to 
600 pixel (w) x 250 pixel (h)

35-40 KB

Mid Full Banner* N/A 10,000 468 pixels (w) x 60 pixels (h) 35-40 KB

Bottom Full 
Banner*

N/A 6,000 468 pixels (w) x 60 pixels (h) 35-40 KB

*Available on Inside Pages only   
Maximum of 5 rotations per Display Banner
For other packages, please send request to advertising@starproperty.my

Listing Rate Listing Validity

RM20.00 1 30 days

RM10.00 50 (Minimum) 90 days
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 myStarjob.com
Online Job Postings

Packages Rate Per Ad Validity

1 job posting (1st time customer) RM190 30 days

1 job posting RM200 30 days

2-4 postings RM190 3 months

5-9 postings RM180 12 months

10-14 postings RM170 12 months

15 postings RM160 12 months

- Customised packages are available for more than 15 job postings
- Each job ad will be posted online for 30 days

VISUME PACKAGE

* Rates are subject to 6% tax

Li
te

RM 200 for 1 online job posting

RM 400 for Visume pre-screening and live interview tools per position

Print recruitment ad (national edition) : RM69 per cm column

P
ro

fe
ss

io
na

l 80 online job postings

Able to view/ conduct 350 hours of video applications/resumes/live 
interviews (minimum of 2,100 videos)

2 half page B&W print recruitment ads (national edition)
Price: RM 39,500

Price: RM39,500

E
nt

er
p

ri
se

Unlimited online job postings

Able to view/conduct 800 hours of video application/resumes/live inter-
view (minimum of 4,800 videos)

85 GB of storage space to store video applications/resumes (minimum 
of 1,888 videos)

4 half page B&W print recruitment ads (national edition)
Price: RM 77,500

Price: RM77,500

RATES - THE STAR ONLINE
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NEW ADVERTISING OPPORTUNITIES 

BillboardBillboard

SidekickSidekick

SkinnerSkinner

AutoshopAutoshop

For more info, please refer to: 
http://thestar.com.my/adrates/
For more info, please refer to: 
http://thestar.com.my/adrates/
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Technical Specifications

RICH media
• Rich Media ad serving at 35% loading
• Rich Media ad serving with video at 50% loading
• For other ad-serving platforms (other than authorised ad serving agents), a default fee is
 charged as follows:-
 - Rich Media RM 4,000 (per campaign)
 - Rich Media (with video) RM 3,500 (per week)

NOTE 
•  Specialist Sections (Run-On-Site) - packages are available upon request
•  For monthly and other packages, send your request to advg@thestar.com.my
•  Creative buys will be frequency capped
• Changing of material is depending on daily/weekly buy. Daily changes are applicable on daily 

rates only.
• Creative optimisation is up to a maximum of 3 creatives. A loading fee of 10% will be charged 

for more than 3 creatives.

TECHNICAL specifi cations
• Texts must be delivered in HTML, ASCII, Word (doc), Word Perfect or Rich text format (rtf)
• Tables must be in HTML, Word or Excel
• Photographs and graphics must be in JPEG (jpg or jpeg), GIF, Adobe Illustrator (ai or eps),
 TIFF (tif) or any format that can be opened with Adobe Photoshop
• Creatives in FLASH, GIF or JPEG formats
• For Flash (swf) creatives, please embed click-thru code.
 Refer to http://click.thestar.com.my/fl ash for more information
• All fl ash (swf) fi les must be published in ActionScript 2.0 only.
• All fl ash (swf) fi les must have a fallback/backup images in JPEG/GIF.

CREATIVE ad format
• For Expandable & Non-standard creative specifi cations please refer to 
 http://click.thestar.com.my/faq

BOOKING & CANCELLATION deadlines
• Priority will be given to the advertisers with confi rmed booking order
• Booking dateline- 14 working days before launch date
• Material dateline- 5 working days before launch date
• No. of days required for cancellation- 7 working days
• For cancellation less than 7 working days, 50% unused inventory will be billed
• Rates are subject to 6% Government Service Tax

OPTIONAL services
1. Banner Design (creative ad units)- RM 2,500 per banner (maximum 3 changes in artwork design)
2. Web Page Design- RM 2,800 per set (Two A4 size pages)
3. Web Hosting- RM 500 per month (text fi le only)
4. Studio Rental Services
5. News/Content Feed Service

RATES - THE STAR ONLINE



49

RATES - 988 FM

SPOT BUY
Time Zone (Mon - Fri) Rate ( RM) Time Zone (Sat - Sun) Rate ( RM)

6am - 10am 660 6am - 10am 330

10am - 1pm 560 10am - 2pm 330

1pm - 4pm 420 2pm - 5pm 280

4pm - 8pm 620 5pm - 8pm 280

8pm - 12mn 350 8pm - 12mn 200

12mn - 6am 90 12mn - 6am 50

LIVE READ RUN OF STATION
Time Zone (Mon - Fri) Rate ( RM) Time Zone Rate ( RM)

6am - 10am 990 Mon - Sun 420

10am - 1pm 840 Thurs - Sun 300

DRAMA
Time Zone (Mon - Fri) Rate ( RM)

12pm - 1230pm 600

Production Cost
Studio ( Rental & Mixing )  Fee RM 1,050 / hour
Scripting Fee  RM 300 /script
Talent Fee As applied ( Average RM 15 / Voice Over / Second for selected 
 talents, minimum charge of RM 200 / Talent )
Re - recording Studio Fee RM500 
Translation Fee RM 300 / script
Rejection Fee 50% of respective item

Note :  June / July 2013 Loading  - 5%
 Dec 2013 Loading  + 10%
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RATES - SURIA FM

SPOT BUY
Time Zone (Mon - Fri) Rate ( RM) Time Zone (Sat - Sun) Rate ( RM)

5am - 10am 410 5am - 10 am 190

10am - 1pm 300 10 am - 1pm 210

1pm - 4pm 300 1pm - 4pm 180

4pm - 8pm 350 4pm - 8pm 200

8pm - 10pm 280 8pm - 11pm 120

10pm - 2am 270 11pm - 2am 120

2am - 6am 70 2am - 6 am 70

LIVE READ RUN OF STATION
Time Zone (Mon - Fri) Rate ( RM) Time Zone Rate ( RM)

6am - 10am 610 Mon - Sun 260

10am - 1pm 450 Mon - Fri 310

1pm - 4pm 450 Sat - Sun 160

4pm - 8pm 520 Thurs - Sun 230

8pm - 10pm 400

10pm - 2am 390

Production Cost
Studio ( Rental & Mixing )  Fee RM 1,050 / hour
Scripting Fee  RM 300 /script
Talent Fee As applied ( Average RM 15 / Voice Over / Second for selected 
 talents, minimum charge of RM 200 / Talent )
Re - recording Studio Fee RM500 
Translation Fee RM 300 / script
Rejection Fee 50% of respective item
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RATES - RED FM

SPOT BUY
Time Zone (Mon - Fri) Rate ( RM) Time Zone (Sat - Sun) Rate ( RM)

6am - 10am 380 6am - 10am 110

10am - 2pm 270 10am - 2pm 115

2pm - 5pm 210 2pm - 5pm 125

5pm - 8pm 300 5pm - 8pm 130

8pm - 12mn 210 8pm - 12mn 105

12mn - 6am 60 12mn - 6am 40

LIVE READ RUN OF STATION
Time Zone (Mon - Fri) Rate ( RM) Time Zone Rate ( RM)

6am - 10am 600 Mon - Sun 210

10 am - 1pm 450 Mon - Fri 220

1pm - 4pm 330 Sat - Sun 120

4pm - 8pm 500 Thurs - Sun 170

8pm - 10pm 330

Production Cost
Studio ( Rental & Mixing )  Fee RM 1,050 / hour
Scripting Fee  RM 300 /script
Talent Fee As applied ( Average RM 15 / Voice Over / Second for selected 
 talents, minimum charge of RM 200 / Talent )
Re - recording Studio Fee RM500 
Translation Fee RM 300 / script
Rejection Fee 50% of respective item
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RATES - CAPITAL FM

SPOT BUY
Time Zone (Mon - Fri) Rate ( RM) Time Zone (Sat - Sun) Rate ( RM)

6am - 10am 480 6am - 10am 240

10am - 1pm 380 10am - 1pm 190

1pm - 4pm 360 1pm - 4pm 180

4pm - 8pm 460 4pm - 8pm 230

8pm - 12mn 320 8pm - 12mn 160

12mn - 6am 90 12mn - 6am 45

LIVE READ RUN OF STATION
Time Zone (Mon - Fri) Rate ( RM) Time Zone Rate ( RM)

6am - 10am 960 Mon - Sun 300

10am - 1pm 760 Mon - Fri 330

1pm - 4pm 720 Thurs - Sun 230

4pm - 8pm 920

8pm - 12mn 640

Production Cost
Studio ( Rental & Mixing )  Fee RM 1,050 / hour
Scripting Fee  RM 300 /script
Talent Fee As applied ( Average RM 15 / Voice Over / Second for selected 
 talents, minimum charge of RM 200 / Talent )
Re - recording Studio Fee RM500 
Translation Fee RM 300 / script
Rejection Fee 50% of respective item
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RADIO TERMS & CONDITIONS

General Terms & Conditions

Once a contract or investment proposal, which serve as a preliminary agreement, is 1. 
signed with the station by advertising agencies/advertisers, it shall be deemed to signify 
acceptance of Star RFM Sdn Bhd’s terms and conditions, contain herein.

All commercial scripts and recorded broadcast material must have prior approval from Star 2. 
RFM Sdn Bhd, before broadcast.

The Regional Rate Card does not apply to advertisers with national distribution, and is only 3. 
limited to Northern or Southern domiciles respectively.

Booking deadline is seven (7) days before broadcast date and subject to airtime 4. 
availability.

Material deadline is four (4) days before broadcast date.  5. 

Star RFM Sdn Bhd shall not be held responsible for failure to broadcast any commercial due 6. 
to late submission of material to the station.

Accredited advertising agencies shall be granted a 15%* commission on airtime cost only.7. 

All airtime bookings are subject to 6% GST. Star RFM Sdn Bhd reserves the right to accept or 8. 
reject any booking without having to give any reason therefore. 

Whilst every endeavor is taken, all contracts are subject to Star RFM Sdn Bhd’s non-liability 9. 
for interference by accident, machinery breakdown, power – failure, fi re failure or artistes 
to appear, strike weather conditions, act of God and other unforeseen circumstances. 

The advertising agency/advertisers will keep Star RFM Sdn Bhd indemnifi ed against all 10. 
claims, actions, suits, losses, costs and expenses in respect of the broadcast.

Star RFM Sdn Bhd will keep a log of data and time of every broadcast and in the event of 11. 
dispute, the details recorded in this log shall be conclusive and binding on the parties.

If no discrepancy in the commercials broadcasted is reported in writing within fourteen 12. 
(14) days from the date of broadcast, the commercial shall be deemed correct.

Broadcast of commercial(s) produced by Star RFM Sdn Bhd in any other stations not licensed 13. 
by Star RFM Sdn Bhd are liable to pay copyright fee from minimum of RM1,050 plus Voice 
Over charges per station.

For avoidance of doubt, commercials are defi ned as commercial spot buys, record label’s 14. 
song album promotion packages, programme sponsorship, info station (i.e. Info Talk and 
Info Minute), and any other terms used in Star RFM Sdn Bhd rate card and/or investment 
proposals.

All broadcasted material will be maintained in the Company’s traffi c system up to a period 15. 
of six (6) months commencing from fi rst broadcast date (known as Material Recall Period) 
before auto-deletion takes place. Request for a copy of such material shall be made within 
the Material Recall Period and the Company reserves the absolute discretion to reject any 
late request with or without reason.
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1. CLIENT-FOCUSED SUPPLEMENTS (minimum: 3+1)
a. Client Focused supplement is ideal for anniversary, official opening, ISO award, product a. Client Focused supplement is ideal for anniversary, official opening, ISO award, product 

launches, Bursa Malaysia listing and other major corporate or marketing events.launches, Bursa Malaysia listing and other major corporate or marketing events.
b. The pages are at 75:25 advertisement-advertorial ration and start with minimum of four (3+1) b. The pages are at 75:25 advertisement-advertorial ration and start with minimum of four (3+1) 

pages. I.e.: for every three pages of advertisement, one page of advertorial will be complimentary. pages. I.e.: for every three pages of advertisement, one page of advertorial will be complimentary. 
In the event the client wishes to replace their complimentary space with an advertisement, a In the event the client wishes to replace their complimentary space with an advertisement, a 
50% ad cost applies.50% ad cost applies.

c. The client, its respective advertising agency or The Publisher may do the advertorial. If Star c. The client, its respective advertising agency or The Publisher may do the advertorial. If Star 
writers are required to write the advertorial on the client’s behalf, all relevant materials and writers are required to write the advertorial on the client’s behalf, all relevant materials and 
photographs must reach us 14 working days before the day of publication. The word photographs must reach us 14 working days before the day of publication. The word 
“Advertorial” (font size 11 points) must be included at the top centre of the page.“Advertorial” (font size 11 points) must be included at the top centre of the page.

d. Cancellation made less than 10 working days is subject to full surcharge as supplement d. Cancellation made less than 10 working days is subject to full surcharge as supplement 
pagination is prepared in advance. pagination is prepared in advance. 

e. All pages of the supplement package must run together on the same day. In the event the day e. All pages of the supplement package must run together on the same day. In the event the day 
of publication is separated, advertisement that appears on the second day will be considered of publication is separated, advertisement that appears on the second day will be considered 
as ROP ads.as ROP ads.

f. Rates: f. Rates: Black & WhiteBlack & White - casual rates or contract rates apply - casual rates or contract rates apply
    Full ColourFull Colour - ROP rates - ROP rates

g. Composing / positioning of pages are strictly at the discretion of The Publisher. g. Composing / positioning of pages are strictly at the discretion of The Publisher. 
Loading applies for specified positions.Loading applies for specified positions.

h. Positioning of the ads on the supplement pages need to be specified in booking order i.e.:  h. Positioning of the ads on the supplement pages need to be specified in booking order i.e.:  
“Ad on page1, 2 & 4, advertorial on page 3” or “Page 1, 3, 4 are Full Colour & Page 2 is Black & “Ad on page1, 2 & 4, advertorial on page 3” or “Page 1, 3, 4 are Full Colour & Page 2 is Black & 
White”. White”. 

i. Client Focused supplements that are specifically anchored in StarBiz, StarBizWeek, MetroBiz or i. Client Focused supplements that are specifically anchored in StarBiz, StarBizWeek, MetroBiz or 
other parts of the main paper are not entitled the FOC page.other parts of the main paper are not entitled the FOC page.

j. FOC page is always in Black and White. In such cases where the advertiser wants it in Full j. FOC page is always in Black and White. In such cases where the advertiser wants it in Full 
Colour, a colour surcharge will be applied.Colour, a colour surcharge will be applied.

2. STARSPECIAL GUIDELINES (SUPPLEMENTS GUIDELINES 2013)
a. Supplements with specifi ed themes (i.e.: Education Guide, Higher Education, Fashion & Beauty, a. Supplements with specifi ed themes (i.e.: Education Guide, Higher Education, Fashion & Beauty, 

Parenting, Post-graduate education, etc) will only feature ads and write up that are related to Parenting, Post-graduate education, etc) will only feature ads and write up that are related to 
the theme. The Publisher reserve the right not to publish ad and write up that drastically the theme. The Publisher reserve the right not to publish ad and write up that drastically 
deviate from the theme.deviate from the theme.

b. Press releases and pictures for supplement have to be submitted to the supplement coordinator b. Press releases and pictures for supplement have to be submitted to the supplement coordinator 
on / before the deadline specifi ed in the circular. All press releases/stories together with on / before the deadline specifi ed in the circular. All press releases/stories together with 
pictures should come at least 14 working days before publication date. Publication of press pictures should come at least 14 working days before publication date. Publication of press 
releases/stories that comes after the mentioned deadline cannot be guaranteed. releases/stories that comes after the mentioned deadline cannot be guaranteed. 

c. Revision or minor changes on stories must be done at least 10 working days before the c. Revision or minor changes on stories must be done at least 10 working days before the 
publication deadline. Revision should only be factual, e.g.: phone number, date, change of publication deadline. Revision should only be factual, e.g.: phone number, date, change of 
venue, etc.venue, etc.

d. Press releases submitted for full-length stories should not exceed 500 words and picture d. Press releases submitted for full-length stories should not exceed 500 words and picture 
stories should not be more than 250 word.stories should not be more than 250 word.

e. If a person is quoted in a press release, e. If a person is quoted in a press release, full namefull name and  and titletitle /  / designatiodesignation and n and ageage are required.  are required. 
Initials or fi rst name alone are not allowed.Initials or fi rst name alone are not allowed.  

f. All abbreviations in an article must be explained. E.g.: BCWA, ICSA, ROHS. If the abbreviation is f. All abbreviations in an article must be explained. E.g.: BCWA, ICSA, ROHS. If the abbreviation is 
to be kept an abbreviation, an offi cial letter from the respective authorities must be attached to be kept an abbreviation, an offi cial letter from the respective authorities must be attached 
together with the article.together with the article.

g. Press releases must be in word document (.doc or .docx) only.g. Press releases must be in word document (.doc or .docx) only.
h. Press releases should be accompanied with minimum 3 pictures. Pictures must be 1MB in size h. Press releases should be accompanied with minimum 3 pictures. Pictures must be 1MB in size 

at least and in Jpeg format only. Adobe, PNG, Giff, Tiff, Pdf, and Microsoft words formats are not at least and in Jpeg format only. Adobe, PNG, Giff, Tiff, Pdf, and Microsoft words formats are not 
allowed.allowed.

i. Wordings / text are strictly not allowed in the picture.i. Wordings / text are strictly not allowed in the picture.

StarSpecials
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j. Logo will not be allowed in pictures or in lieu of picture. A fee will be charged to anchor the j. Logo will not be allowed in pictures or in lieu of picture. A fee will be charged to anchor the 
client’s corporate / product logo together in the story / article. Picture with product promotion client’s corporate / product logo together in the story / article. Picture with product promotion 
depicting an exaggeration of affect (hard-selling pictures) are not allowed. Lifestyle or generic depicting an exaggeration of affect (hard-selling pictures) are not allowed. Lifestyle or generic 
pictures are preferred.pictures are preferred.

k. If a picture features a row of people posing, it must be accompanied by a caption detailing their k. If a picture features a row of people posing, it must be accompanied by a caption detailing their 
full name and designation - from left to right.full name and designation - from left to right.

l. While all efforts will be made to include a picture together with the clients write up, there will l. While all efforts will be made to include a picture together with the clients write up, there will 
be times when space constraint arises or quality is slightly compromised. In such cases, the be times when space constraint arises or quality is slightly compromised. In such cases, the 
picture may be omitted at editorial’s discretion and compensation will not be extended.picture may be omitted at editorial’s discretion and compensation will not be extended.

m. If a story is to be repeated from a previous published StarSpecial, the date of the previous m. If a story is to be repeated from a previous published StarSpecial, the date of the previous 
published story should be indicated in their booking order and / or press release. Stories sent-in published story should be indicated in their booking order and / or press release. Stories sent-in 
are edited from the raw copy thus, to ensure the consistency the date of the published article are edited from the raw copy thus, to ensure the consistency the date of the published article 
should be submitted together. should be submitted together. 

n. Interviews are extended once every fourth ad insertion for the same clients (be if for the same n. Interviews are extended once every fourth ad insertion for the same clients (be if for the same 
or different product) except for ‘Fashion & Beauty ‘ and  ‘Metro Homes’ StarSpecial, where or different product) except for ‘Fashion & Beauty ‘ and  ‘Metro Homes’ StarSpecial, where 
interviews are not conducted. interviews are not conducted. 

o. Interview requests have to be forwarded to the coordinator at supp@thestar.com.my along o. Interview requests have to be forwarded to the coordinator at supp@thestar.com.my along 
with relevant contact details i.e.: name of interviewee, venue, time, background information, with relevant contact details i.e.: name of interviewee, venue, time, background information, 
etc.  etc.  

p. Interview requests must come strictly 10 working days before the booking and story deadline. p. Interview requests must come strictly 10 working days before the booking and story deadline. 
Last minute interviews are subjected to the writer’s availability.Last minute interviews are subjected to the writer’s availability.

q. Interviews conducted are on rotational basis and granted based on time availability and q. Interviews conducted are on rotational basis and granted based on time availability and 
frequency of requests.frequency of requests.

r. Interviews are only extended within Selangor and Klang Valley only. Interview request for r. Interviews are only extended within Selangor and Klang Valley only. Interview request for 
outstation location, must be forwarded 14 working days before the booking and story deadline outstation location, must be forwarded 14 working days before the booking and story deadline 
so arrangement with the state reporter can be made. so arrangement with the state reporter can be made. 

s. Interviews are not extended to health and beauty stories that have many claims and require s. Interviews are not extended to health and beauty stories that have many claims and require 
the Ministry of Health (MOH) approval.the Ministry of Health (MOH) approval.

t. Claims within an article must be backed up by a study or offi cial document to prove its t. Claims within an article must be backed up by a study or offi cial document to prove its 
authenticity. E.g.: “Product XX is the best selling in Korea”. Document provided should support authenticity. E.g.: “Product XX is the best selling in Korea”. Document provided should support 
the claim. Without any proof of support, the writer will reword the phrases to “Product XX is the claim. Without any proof of support, the writer will reword the phrases to “Product XX is 
one of the best selling products in Korea”.one of the best selling products in Korea”.

u. u. All articles that require Ministry of Health (MOH) approval must come with a letter from MOH.All articles that require Ministry of Health (MOH) approval must come with a letter from MOH.  
If there is no support letter from the respective authorities in charge, the story will be published If there is no support letter from the respective authorities in charge, the story will be published 
as a very general piece without mentioning the product. As such brand name, testimonies, as a very general piece without mentioning the product. As such brand name, testimonies, 
contact details and places of availability will not be mentioned in the stories.contact details and places of availability will not be mentioned in the stories.

v. For all cosmetic and medical devices and appliances, advertisers are encouraged to get their v. For all cosmetic and medical devices and appliances, advertisers are encouraged to get their 
articles approved by MOH in order to have more leeway in their press release as well as to articles approved by MOH in order to have more leeway in their press release as well as to 
obtain prior approval for their article / story to be published. obtain prior approval for their article / story to be published. 

w. For oral / medication products, a valid Kementerian Kesihatan Lesen Iklan (KKLIU) number must w. For oral / medication products, a valid Kementerian Kesihatan Lesen Iklan (KKLIU) number must 
be mentioned in their press release sent together with a copy of the letter.be mentioned in their press release sent together with a copy of the letter.

x. Upgrading status for education institutions e.g. ‘Help University College’ to ‘Help University’, x. Upgrading status for education institutions e.g. ‘Help University College’ to ‘Help University’, 
must be accompanied with an offi cial letter by Ministry of Education. must be accompanied with an offi cial letter by Ministry of Education. 

y. Ad that comes in 10 days before the publication date will not receive any story.y. Ad that comes in 10 days before the publication date will not receive any story.
z. Any cancellation ad or change of size must be done 10 working days before the date of z. Any cancellation ad or change of size must be done 10 working days before the date of 

publication. Cancellation made less than 10 working days is subject to full surcharge as publication. Cancellation made less than 10 working days is subject to full surcharge as 
supplement pagination is prepared in advance.supplement pagination is prepared in advance.

PARENTINGStarSpecial
THE STAR Thursday 27 December 2012

Make the best choices for your children to equip them
for a better and brighter future.

The right start
Teaching with love and dedication >2 Kids need special shoes >14 Choose the right school >23

MOONCAKE
FESTIVALStarSpecial

THE STAR Friday 7 September 2012

Mooncake art perfected > 2 Great discounts on sweet treats > 4 Imperial way to celebrate > 6

The Mid-Autumn
festival is all about
mooncakes, which
celebrate the family
circle and the
sweetness of filial ties.

Mooncakemoments Dreamweddings

WEDDINGSStarSpecial
THE STAR Friday 23 November 2012

Beautiful offer-rings >4 Design your wedding >5 Magical place >7

Every bride and groom can
have the perfect wedding ...
with a little help, of course.

Feeling good

WOMEN’S
WORLDStarSpecial

THE STAR Monday 8 October 2012

Attain the perfect shape >2 For pink, luscious lips > 10 Effortless way to look radiant > 12

Women of today lead busy and at times stressful lifestyles.
Look inside for tips to rejuvenate one’s mind and body.

Working together

EDUCATION
GUIDEStarSpecial

THE STAR Wednesday 19 December 2012

Building a teaching career >13 Preparing future leaders in finance >18 Catalyst for a career climb >28

Having a dedicated teacher and fellow students make studying a whole lot better.

STARSPECIALS
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The Guidelines:The Guidelines:

1. The picture must have a lifestyle/generic feel and must be related to the topic 
specifi ed and subject to approval.

2. Logo
- Max size for logo is 4cm x 2 col, preferably at the bottom right /left.
- NO CAPTION allowed.
- Only 1 (one) logo per cover picture is allowed. 
- No product shot.

3. Approval
- Picture must be sent in 14 working days before publication date for approval.
- Advertisers are welcomed to give suggestions on the headline and standfi rst. 

However, the fi nal headline and standfi rst will be determined at editor’s 
discretion.

- Picture for approval process must be in PDF format only.
- The fi nal approved artwork must be sent in by advertiser/agency via Datamation 

(EADS) /Asia On Time (AOT) system.

4. Terms & Conditions apply. 

3. Cover Picture Guidelines

HARI RAYAStarSpecial
THE STAR Friday 3 August 2012

Logo size: 
4cm x 2col

8col (26cm)

32
cm
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A. CONTEST PROMOTION 

1. A photostat copy of the Finance Ministry’s approval of the said contest or promotion 1. A photostat copy of the Finance Ministry’s approval of the said contest or promotion 
should be presented, where required by law. should be presented, where required by law. 

2. The contest or promotion must be exclusive to The Star but exception is given to 2. The contest or promotion must be exclusive to The Star but exception is given to 
periodicals and newspapers of other languages. periodicals and newspapers of other languages. 

3. Total prize winnings offered for any contest or promotion has to be equivalent to a 3. Total prize winnings offered for any contest or promotion has to be equivalent to a 
cash value of no less than RM20,000. cash value of no less than RM20,000. 

4. Except for air tickets, holiday packages or electrical products, sponsored prizes have 4. Except for air tickets, holiday packages or electrical products, sponsored prizes have 
to be in the form of cash and products in kind, and not only limited to products by to be in the form of cash and products in kind, and not only limited to products by 
advertisers. advertisers. 

5. Total advertisement cost needs to reach a minimum of RM50,000 and the duration of 5. Total advertisement cost needs to reach a minimum of RM50,000 and the duration of 
each contest or promotion must be less than three months. each contest or promotion must be less than three months. 

6. Size of contest advertisements must not be less than 18cm X 8col. or 144 col. cm. 6. Size of contest advertisements must not be less than 18cm X 8col. or 144 col. cm. 
7. Advertisement rates are accounted for based on casual rates of the respective 7. Advertisement rates are accounted for based on casual rates of the respective 

publications. Where proof of purchase is required, cost of the product should not publications. Where proof of purchase is required, cost of the product should not 
exceed RM10. exceed RM10. 

8. All joint contest and promotion packages are subject to 6% Government Service Tax, 8. All joint contest and promotion packages are subject to 6% Government Service Tax, 
borne by the advertiser. borne by the advertiser. 

9. Advertising agencies are entitled to a commission of 10% (of the nett cost) if the 9. Advertising agencies are entitled to a commission of 10% (of the nett cost) if the 
project is initiated by the agency and related advertising materials are provided by project is initiated by the agency and related advertising materials are provided by 
the agency. the agency. 

10. For projects initiated by The Star and no materials arranged by the advertising agency, 10. For projects initiated by The Star and no materials arranged by the advertising agency, 
the commission extended would be 5% (of the nett cost). the commission extended would be 5% (of the nett cost). 

11. An administrative cost of RM5,000 is incurred and is borne by the advertiser if The 11. An administrative cost of RM5,000 is incurred and is borne by the advertiser if The 
Star were to handle contest responses (not inclusive of postage and distribution of Star were to handle contest responses (not inclusive of postage and distribution of 
prizes). prizes). 

B. EVENT MARKETING PROMOTION

1. Event Marketing Promotions involve contests and promotions generated from major 1. Event Marketing Promotions involve contests and promotions generated from major 
sports events like World Cup, SEA Games, Commonwealth Games, Olympics, etc. sports events like World Cup, SEA Games, Commonwealth Games, Olympics, etc. 
and all public relations and promotion campaigns that include the management of and all public relations and promotion campaigns that include the management of 
logistics like Art Competitions, Children Camps, Seminars, Workshops, etc. logistics like Art Competitions, Children Camps, Seminars, Workshops, etc. 

2. Total package required for event promotions should not be less than RM100,000. 2. Total package required for event promotions should not be less than RM100,000. 
The amount will be utilized at The Star’s discretion for event promotions, editorial The amount will be utilized at The Star’s discretion for event promotions, editorial 
coverage and/ or assistance rendered in logistics coordination. coverage and/ or assistance rendered in logistics coordination. 

3. Conditions 3,4,8,9 and 10 (under Contest Promotions) are applicable. 3. Conditions 3,4,8,9 and 10 (under Contest Promotions) are applicable. 

C. SPECIAL PROJECTS / PACKAGES

1. Special projects and packages that are initiated and handled by The Star are not 1. Special projects and packages that are initiated and handled by The Star are not 
entitled to agency commission.entitled to agency commission.

2. Editorial buys that are done by The Star are not entitled to agency commission.2. Editorial buys that are done by The Star are not entitled to agency commission.

PROMOTION GUIDELINESPROMOTION GUIDELINES
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D. MAGAZINE CONTESTS D. MAGAZINE CONTESTS 

1. Total prize winnings offered for any contest or promotion should be equivalent to a 1. Total prize winnings offered for any contest or promotion should be equivalent to a 
cash value of RM5,000 for Kuntum; RM10,000 for Galaxie; RM8,000 for Shang Hai cash value of RM5,000 for Kuntum; RM10,000 for Galaxie; RM8,000 for Shang Hai 
and RM12,000 for Flavours. and RM12,000 for Flavours. 

2. Advertising space taken for the a contest package should not be less than four (4) 2. Advertising space taken for the a contest package should not be less than four (4) 
insertions (for Kuntum), (3) three insertions (for Shang Hai and Flavours) or six (6) insertions (for Kuntum), (3) three insertions (for Shang Hai and Flavours) or six (6) 
insertions (for Galaxie) within the duration of the contest and each ad size should insertions (for Galaxie) within the duration of the contest and each ad size should 
not be less than half a page (in Galaxie) or full page (in Kuntum, Shang Hai and not be less than half a page (in Galaxie) or full page (in Kuntum, Shang Hai and 
Flavours).Flavours).

3. All magazine contests and promotion packages are subject to 6% Government Service 3. All magazine contests and promotion packages are subject to 6% Government Service 
Tax. Tax. 

4. Advertisement rates are quantifi ed based on the casual rates of the respective 4. Advertisement rates are quantifi ed based on the casual rates of the respective 
magazines. magazines. 

5. Cost-sharing ratio for contests with no proof of purchase between Kuntum, Galaxie, 5. Cost-sharing ratio for contests with no proof of purchase between Kuntum, Galaxie, 
Shang Hai or Flavours and the advertiser is at 20:80 for Black & White and Spot Colour Shang Hai or Flavours and the advertiser is at 20:80 for Black & White and Spot Colour 
ads, and 30:70 for Full Colour ads. ads, and 30:70 for Full Colour ads. 

6. Where proof of purchase is required, the cost of the purchased product should be no 6. Where proof of purchase is required, the cost of the purchased product should be no 
more than RM10. Cost-sharing ratio between Kuntum, Galaxie, Shang Hai or Flavours more than RM10. Cost-sharing ratio between Kuntum, Galaxie, Shang Hai or Flavours 
and the advertiser is at 10:90 for Black & White and Spot Colour ads, and 20:80 for and the advertiser is at 10:90 for Black & White and Spot Colour ads, and 20:80 for 
Full Colour ads. Full Colour ads. 

7. Advertising agencies are entitled to a commission of 10% (of the nett cost) if the 7. Advertising agencies are entitled to a commission of 10% (of the nett cost) if the 
contest is initiated by the agency and related advertising materials are provided by contest is initiated by the agency and related advertising materials are provided by 
the agency. the agency. 

8. For projects initiated by the other publications and no materials arranged by the 8. For projects initiated by the other publications and no materials arranged by the 
advertising agency, no agency commission would be extended. advertising agency, no agency commission would be extended. 

9. An administrative cost of RM5,000 is incurred and is borne by the advertiser if The 9. An administrative cost of RM5,000 is incurred and is borne by the advertiser if The 
Star were to handle contest responses (not inclusive of postage and distribution of Star were to handle contest responses (not inclusive of postage and distribution of 
prizes). prizes). 

10. The contest created by the other publications, including the campaign ideas, are 10. The contest created by the other publications, including the campaign ideas, are 
the intellectual property of Star Publications (M) Bhd and shall not be reproduced or the intellectual property of Star Publications (M) Bhd and shall not be reproduced or 
transmitted in any form, in part or whole, or by any means, without written consent transmitted in any form, in part or whole, or by any means, without written consent 
from the management of Star Publications (M) Berhad.from the management of Star Publications (M) Berhad.

Note: Approval of all contests / joint promotion proposals is subject to The Star’s Note: Approval of all contests / joint promotion proposals is subject to The Star’s 
discretion.discretion.

PROMOTION GUIDELINES



59

A. CONTRACT

1.  CONTRACT PERIOD. The Agreement is valid for a period of twelve (12) months.

2. CONTRACT RATES. The Advertiser shall commit a minimum number of insertions and/or 
minimum quantum , as the case may be, to be published during the Contract Period (hereinafter 
referred to as “Minimum Commitment”) in order to enjoy the Contract Rates granted by the 
Publisher under this Agreement. Contract rates will only be applicable upon receipt of the signed 
and stamped Original Master Contract which is to be returned within 14 days of delivery failing 
which the Contract rates shall be void upon the expiry of the said 14 days.

3. POSITION OF ADVERTISEMENTS. The Publisher shall publish all advertisements booked in the 
run-on-page unless it has been specifi cally agreed upon by the parties that the advertisements 
with loadings be published as per the Advertiser’s/Publisher’s letter of offer and/or Space Orders/
Media Orders. 

4. RATE REVISION. The Publisher reserves the right to revise the Contract Rates from time to time by 
giving the Advertiser one (1) month’s notice. 

5. RATES ADJUSTMENT. In the event the Advertiser fails to fulfi ll the required Minimum Commitment 
during the Contract Period for whatsoever reason (whether such failure is attributable to the 
Publisher or not), the Contract Rates granted to the Advertiser under Clause 2 will be nullifi ed 
automatically. The Publisher shall then be entitled to impose additional charges (hereinafter 
referred to as “Rate Adjustment”) on the Advertiser (as per APPENDIX E) for all insertions and 
such charges are non-commissionable. This is strictly without prejudice to any suspension or 
cancellation of any advertisement booked and/or accepted for publication by the Publisher due 
to non-payment of overdue account by the Advertiser or earlier termination of the Agreement 
under Clause 14 below. 

6. ADVERTISEMENT SPACE ORDERS.  The Advertiser shall execute the Advertisement Space Orders 
and furnish a facsimile or scanned copy of the same to the Publisher when making advertisement 
booking(s), and further warrant to furnish the original Advertisement Space Orders. The Publisher 
shall be at liberty to accept, reject, amend and/or alter wholly or partly any of the terms and 
conditions in the said Advertisement Space Orders without giving the Advertiser notice thereof. 

7. PUBLISHER’S RIGHTS

(a) CANCELLATIONS/TRANSFERS. The Publisher reserves the right to levy full charges and/or not 
to accept cancellations and/or transfers UNLESS the Publisher receives written notice of not 
less than fi ve (5) working days for Black/White advertisements and not less than twelve (12) 
working days for full colour/spot colour advertisements. 

(b) SUSPENSIONS/REJECTIONS/CANCELLATIONS. The Publisher reserves the right to suspend or 
cancel any advertisement booked and/or accepted for publication by the Publisher in the 
event of non-payment of overdue account by the Advertiser. The Publisher shall not be liable 
for any omissions, rejections, suspensions or cancellations of any advertisements booked 
and/or accepted for publication, payment received by the Publisher notwithstanding. 

(c) CHANGE OF PUBLICATION DATE(S)/ SECTION(S)/ PAGE(S)/ POSITION(S).  Whilst every 
endeavour is made to adhere to the date(s)/ section(s)/ page(s)/position(s) of publication 
when these are specifi cally stated by the Advertiser, the Publisher reserves the right to change 
to other date(s)/section(s)/page(s)/ position(s) without prior notice or reference to the 
Advertiser and the Publisher shall not be liable for any loss (actual or potential) whatsoever 
occasioned by the failure of any of the advertisement(s) to appear on those specifi ed date(s)/ 
section(s)/ page(s)/position(s). 

(d) ALTERATIONS. The Publisher shall have the right to make alteration(s) whatsoever considered 
necessary or desirable or to require any copies to be amended to meet the Publisher’s 
approval without prior approval of the Advertiser or the need to give the Advertiser prior 
notice. 

TERMS & CONDITIONS
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(e) REPRODUCTION. The Publisher shall not be liable for any unsatisfactory reproduction, errors 
and/or omissions if the Materials supplied by the Advertiser are not made to the Publisher’s 
specifi cations as contained in the Publisher’s Current Rate Book. 

(f) MATERIALS. The Publisher reserves the right to delete/remove/destroy all advertising pdf 
fi les (hereinafter referred to as “Materials”) which have been in the Publisher’s custody for 
two (2) months from the fi rst publication date UNLESS the Publisher has been specifi cally 
instructed by the Advertiser in writing to the contrary. The Advertiser hereby acknowledges 
and agrees that all Materials are kept at the sole risk of the Advertiser and the Publisher 
shall not be held responsible for the loss/stolen/damage of the same.

8. COMPLAINTS. Any discrepancy on advertisements published must be reported by the Advertiser 
in writing to the Publisher within one (1) day from the date of fi rst publication. The Publisher 
retains sole discretion as to whether to cause a corrective advertisement to be published at the 
earliest convenient date without compensation, PROVIDED ALWAYS that the Publisher receives 
the complaint within one (1) day from the fi rst date of publication and such discrepancies are 
caused solely by the Publisher. 

9. INVOICES AND DEBIT NOTES. All invoices and debit notes unless stated otherwise are payable 
within thirty (30) days from the date of fi rst publication. The Publisher reserves the right to 
impose an interest of 1.5% per month on overdue accounts calculated from the due date to the 
date of full realization, on daily rest basis. 

10. INDEMNITY. The Advertiser shall indemnify and keep the Publisher indemnifi ed against all 
claims, legal suits, demands, losses, costs and expenses whether actual or potential in respect of 
any advertisement published at the request of the Advertiser. 

11. LITIGATION.

(a) The parties hereto the Agreement, hereby agree to submit to the non-exclusive jurisdiction 
of the courts in Kuala Lumpur in the event of any litigation and the laws of Malaysia shall 
prevail.

(b) The Advertiser shall be liable to pay all fees and expenses including the Publisher’s solicitors 
fees (on a Solicitor and Client basis), if credit facilities granted to the Advertiser is to be 
recovered by any process of the law. 

12. THE AGREEMENT shall supersede all previous agreements and/or undertakings, whether written 
or oral entered into (if any) between the parties and shall take precedence over the terms and 
conditions as contained in the Publisher’s Space Orders/Media Orders. 

13. TIME. Whenever mentioned, shall be the essence of the Agreement. 

14. TERMINATION OF AGREEMENT PERIOD. The parties hereto hereby agree that the Publisher shall 
be entitled to terminate the Agreement before the expiry of the Contract Period in the event of 
the following:- 

(a) When the Advertiser fails to settle all outstanding monies owing and due to the Publisher in 
accordance with the terms and conditions contained herein. 

(b) When the Advertiser breaches any of the terms and conditions as specifi ed in this Agreement 
and/or the Publisher’s Current Rate Book and/or the Publisher’s Space Orders. 

15. CORRESPONDENCE. Any notice, request or demand required to be served by either party hereto 
to each other under the Agreement shall be in writing and shall be deemed to be suffi ciently 
served if it is sent by the other party or their Solicitors by registered post addressed to the other 
party’s address herein before mentioned. In such case, it shall be deemed to have been received 
at the time when such registered letter would be in the ordinary course be delivered or if it was 
given by the Party or their Solicitors by hand to the other Party or their Solicitors.

16. AMBIT OF AGREEMENT. The Agreement shall be binding upon the successors in title and 
permitted assigns of the respective parties and the Advertiser covenants and undertakes not to 
assign the Agreement without the consent of the Publisher fi rst had and obtained, PROVIDED 
ALWAYS a  minimum notice of two (2) months in writing shall be given to the Publisher by the 
Advertiser. 

TERMS & CONDITIONSTERMS & CONDITIONS
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17. A digital version of the Advertiser’s printed advertisement may be placed by the Publisher on The 
Star Online website. 

18. The Publisher reserves the absolute right to review and/or vary the terms and conditions herein 
contained from time to time and the Advertiser will be notifi ed in writing following such review 
and/or variation.

B. ADVERTISING RESTRICTIONS
1. All advertisements must abide by various advertising restrictions and regulations that are or 1. All advertisements must abide by various advertising restrictions and regulations that are or 

may be issued by the relevant or competent authorities from time to time, include but not may be issued by the relevant or competent authorities from time to time, include but not 
limited to the following: limited to the following: 

a. All advertisements must conform to the Malaysian Code of Advertising Practice. a. All advertisements must conform to the Malaysian Code of Advertising Practice. 
b. All advertisements pertaining to medicine, infant food, health products and treatment b. All advertisements pertaining to medicine, infant food, health products and treatment 

affecting the human body must comply with the Medicines (Advertisement & Sale) Act 1956 affecting the human body must comply with the Medicines (Advertisement & Sale) Act 1956 
(Revised - 1983) and the Medicine Advertisements Board Regulations 1976. (Revised - 1983) and the Medicine Advertisements Board Regulations 1976. 

c. All advertisements on residential properties must bear necessary approval code number from c. All advertisements on residential properties must bear necessary approval code number from 
the Ministry of Housing and Local Government. the Ministry of Housing and Local Government. 

d. All tour enterprises incorporated in Malaysia must be registered with the Tourist Development d. All tour enterprises incorporated in Malaysia must be registered with the Tourist Development 
Corporation (TDC) and their advertisements must bear the enterprise’s registration number. Corporation (TDC) and their advertisements must bear the enterprise’s registration number. 

e. All discount/sales advertisements must bear the approval code from the Ministry Of Domestic e. All discount/sales advertisements must bear the approval code from the Ministry Of Domestic 
Trade and Consumer Affairs. Trade and Consumer Affairs. 

2.  The Advertiser hereby represents and warrants to the Publisher that: -2.  The Advertiser hereby represents and warrants to the Publisher that: -
a. Nothing contained in the Materials shall be libelous and defamatory in nature; anda. Nothing contained in the Materials shall be libelous and defamatory in nature; and
b. The content of the Materials does not infringe upon or violate the intellectual property rights b. The content of the Materials does not infringe upon or violate the intellectual property rights 

(including without limitation any infringement of patent right, copyrights, registered design (including without limitation any infringement of patent right, copyrights, registered design 
right, trademark or plagiarism) of any third party.right, trademark or plagiarism) of any third party.

C. CREDIT TERMS 
a. Advertising Agencies accredited with the Publisher - all invoices and statements of accounts a. Advertising Agencies accredited with the Publisher - all invoices and statements of accounts 

shall be settled within forty fi ve (45) days after the fi rst publication date.shall be settled within forty fi ve (45) days after the fi rst publication date.
b. Advertisers with proven good track record by the Publisher, all invoices and statements of b. Advertisers with proven good track record by the Publisher, all invoices and statements of 

accounts shall be settled within thirty (30) days after the fi rst publication date. Credit terms accounts shall be settled within thirty (30) days after the fi rst publication date. Credit terms 
for advertisers in the category of pub, discos, event management and circus will be reviewed for advertisers in the category of pub, discos, event management and circus will be reviewed 
on a case to case basis. on a case to case basis. 

c. New advertisers are to pay cash prior to publication of advertisement. c. New advertisers are to pay cash prior to publication of advertisement. 

D. NON-FULFILLMENT OF CONTRACT 
a. Where an agency/ies to use the Contract, the agency shall be fully responsible for the total Rate a. Where an agency/ies to use the Contract, the agency shall be fully responsible for the total Rate 

Adjustment. However if the agency wants to be absolved from paying the  Rate Adjustment, Adjustment. However if the agency wants to be absolved from paying the  Rate Adjustment, 
it shall be the onus of the agency to include a letter of undertaking from the advertiser it shall be the onus of the agency to include a letter of undertaking from the advertiser 
undertaking to pay the Rate Adjustment on demand in the event of non-fulfi llment. undertaking to pay the Rate Adjustment on demand in the event of non-fulfi llment. 
i) Where the agency signs the contract but loses the advertiser before the Contract expires, i) Where the agency signs the contract but loses the advertiser before the Contract expires, 

the agency shall be responsible for informing us immediately that they have lost the the agency shall be responsible for informing us immediately that they have lost the 
advertiser, and to submit documentary proof of the same and for the Rate Adjustment for advertiser, and to submit documentary proof of the same and for the Rate Adjustment for 
non-fulfi llment of contract as wellnon-fulfi llment of contract as well

ii) However, if the advertiser now wants to advertise directly with us and wants to continue ii) However, if the advertiser now wants to advertise directly with us and wants to continue 
with the Contract, then the advertiser must give us a letter of undertaking for all Rate with the Contract, then the advertiser must give us a letter of undertaking for all Rate 
Adjustment should there be non-fulfi llment. Adjustment should there be non-fulfi llment. 

b. Where the agency signs the Contract but during the contract period loses the advertiser to b. Where the agency signs the Contract but during the contract period loses the advertiser to 
another agency, subject to submission of documentary proof of the same being tendered another agency, subject to submission of documentary proof of the same being tendered 
to the Publisher, the responsibility for the Rate Adjustment shall be with the new agency. to the Publisher, the responsibility for the Rate Adjustment shall be with the new agency. 
Before further placements of advertisements are allowed, the advertiser or the new agency Before further placements of advertisements are allowed, the advertiser or the new agency 
wanting to continue with the existing Contract, must furnish us with a letter of undertaking, wanting to continue with the existing Contract, must furnish us with a letter of undertaking, 
undertaking on demand to pay the Rate Adjustment in case of non-fulfi llment not only for undertaking on demand to pay the Rate Adjustment in case of non-fulfi llment not only for 
advertisements placed by the old agency but for all future advertisements. advertisements placed by the old agency but for all future advertisements. 

TERMS & CONDITIONSTERMS & CONDITIONS
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E.   RATE ADJUSTMENT 

1. NON-FULFILLMENT OF THE MINIMUM COMMITMENT BY THE ADVERTISER. In the event the 
Advertiser fails to honor the Minimum Commitment within the Contract Period, the Advertiser shall 
forthwith be liable to pay the Publisher the following: -

(a) The Rate Adjustment which shall be calculated premised upon the difference between the actual 
rates appearing in the Publisher’s Current Rate Book for the actual number of insertions published by 
the Advertiser during Contract Period less the Contract Rates in the event the Advertiser fails to 
commit a minimum number of insertions; or

(b) The Rate Adjustment which shall be solely determined by the Publisher at its absolute discretion in 
the event the Advertiser fails to commit a minimum quantum.

 For the avoidance of doubt, in such situations, the Contract Rates granted to the Advertiser under this 
Agreement shall no longer be applicable.  

NO. OF INSERTIONS
PER CONTRACT

NO. OF INSERTIONS
FULLFILLED

RATE ADJUSTMENT
TO BE PAID

10 INSERTIONS 1 TO 9 INSERTIONS 
(CASUAL RATE - CONTRACT RATE) 

X NO. OF INSERTIONS FULFILLED X SIZE 

18 INSERTIONS 1 TO 9 INSERTIONS 
(CASUAL RATE - CONTRACT RATE) 

X NO. OF INSERTIONS FULFILLED X SIZE 

18 INSERTIONS 10 TO 17 INSERTIONS 
(10 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

35 INSERTIONS 1 TO 9 INSERTIONS 
(CASUAL RATE - CONTRACT RATE) 

X NO. OF INSERTIONS FULFILLED X SIZE 

35 INSERTIONS 10 TO 17 INSERTIONS 
(10 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

35 INSERTIONS 18 TO 34 INSERTIONS 
(18 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

45 INSERTIONS 1 TO 9 INSERTIONS 
(CASUAL RATE - CONTRACT RATE) 

X NO. OF INSERTIONS FULFILLED X SIZE 

45 INSERTIONS 10 TO 17 INSERTIONS 
(10 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

45 INSERTIONS 18 TO 34 INSERTIONS 
(18 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

45 INSERTIONS 35 TO 44 INSERTIONS 
(35 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

100 INSERTIONS 1 TO 9 INSERTIONS 
(CASUAL RATE - CONTRACT RATE) 

X NO. OF INSERTIONS FULFILLED X SIZE 

100 INSERTIONS 10 TO 17 INSERTIONS 
(10 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

100 INSERTIONS 18 TO 34 INSERTIONS 
(18 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

100 INSERTIONS 35 TO 44 INSERTIONS 
(35 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

100 INSERTIONS 45 TO 99 INSERTIONS 
(45 INSERTION RATE - CONTRACT RATE) 
X NO. OF INSERTIONS FULFILLED X SIZE 

* Note :  - This applies to both insertion and volume/quantum commitment
    - No agency commission will be given on the rate adjusment.

TERMS & CONDITIONS
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1. Base material Newsprint - neutral in colour
2. Newsprint 45 g/m2
3. Ink densities Cyan 0.95           Magenta 0.95
     Yellow 0.90           Black 1.10
     Tolerence  ± 0.05 for all colours , above zero paper base. 
4. Colour sequence Cyan - Magenta - Yellow - Black
5. Screen ruling 100 lines per inch
6. Dot shape Eliptical dot with a minimum density of 3.0 with no dot fringe. 
7. Screen angles Cyan 108.4o     Magenta 161.4o     Yellow 90o     Black 45o

8. Scanning resolution 300 dpi
9. Maximum ink density 240% for 4 colour printing & only 1 colour may be solid
     160% for 2 colour printing & only 1 colour may be solid
     This is to improve trapping and reduce set-off, lost details 
   and smudging.
10. Proofi ng standard IFRA standard profi le for newspaper printing - ISO 12647-3
     ISOnewspaper26v4.icc for colour profi le
     ISOnewspaper26v4_gr.icc for grey scale profi le
11. Dot gain Commercial proofs seldom refl ect the 30% midtone dot gain 
   incurred in newsprint. Dot gain of 30% at the 50% dot area is 
   to be simulated in the proof making process to provide an 
   approximation of the actual printed result.
12. All line copies Minimum 7 points, except for legal & proclamation ads 
   (minimum 5.5 points)
     Recommend Sans Serif type faces for greater clarity & readability
13. Reversed text on colour Minimum 12 points for BW sans serif type is recommended.
     Minimum 14 points for 4 colour printing
     Not to be position within screen areas less than 70% nor in 
   yellow / light colour background
14. All rules & character strokes Minimum 0.5 points
     Thin rules & small light typeface lettering/text should be 
   restricted to single colour solid printing
15. Point to check Overprint & Knockout trapping
16. Color ads Do not contain Spot, LAB or RGB colours.
     Please convert Spot / Pantone colours to CYMK
17. Format & Compatibility Acrobat 6 and above (PDF 1.5) without crop marks and bleed. 
   Ensure fi le can be separated correctly.
18. For Grayscale images Highlight 7% to 9%
     Shadow 85% to 90%
19. The background  On which the text is to be printed on should be hollowed out. 
     Text should be boldface sans serif type.
     
 Note:  
  1) Due to mode of printing (high speed web wet-on wet) on newsprint, a certain degree of 
  set-off and see through must be expected.
 2) Misregistration of 0.5mm is acceptable in Newspaper colour printing.
 3) Advertisement printed on newsprint will always appear darker than the fi nal sheet-fed 
  proofs supplied by the production houses due to inevitable dot-gain.

Colour Separations / Material Requirements

MATERIAL REQUIREMENT
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1. Late material submission charges:

(a) RM250* per process colour
 (For material deadlines, please refer to page 11 of the rate card) 
(b) Additional late material charges of RM1,000 will be charged after the following 

deadlines for the next day publication** :

Main Paper / StarBiz (from Monday to Saturday) : 8pm (1 working day before 
     publication date)

StarBizweek  (Saturday) : 4pm (on Friday)

Star2  (from Monday to Friday) : 4pm (1 working day before 
     publication date)

Star2   (Saturday) : 11am (on Friday)

Star2   (Sunday) : 4pm (on Friday)

StarMetro Editions  (from Monday to Saturday) : 11am ( 1 working day before 
     publication date)

Note : All late material arrangements must be followed by a formal letter, within 24 
hours.

2. For all material sent after 8pm for next day publication**
 Material must be sent before 9.00pm for next day’s publication, failing which, a
 repeat ad copy will be used or other fi ller ads will be used, at The Star’s discretion. 
 All charges will be borne by the Advertiser. 

* “Per process colour” is defi ned as per advertisement booking. Example: Full Colour 
late material charges equals RM250 X 4 process colours = RM1,000

**  “Next day publication” does not include public holidays, Saturdays and Sundays

LATE MATERIAL SUBMISSION CHARGES
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NOTE


